TRADEMARK ASSIGNMENT

Electronic Version v1.1
Stylesheet Version v1.1

SUBMISSION TYPE: NEW ASSIGNMENT

NATURE OF CONVEYANCE: SECURITY INTEREST

CONVEYING PARTY DATA

| Name H Formerly || Execution Date || Entity Type |
|Archetypes, Inc. | 0472612013 ||cORPORATION: DELAWARE |

RECEIVING PARTY DATA

|Name: HLFC Archetypes Investors, LLC (formerly named Living for Chocolate, LLC) |
street Address:  |[P.O. Box 398 |
|City: HSagaponack |
|State/Country: |INEW YORK |
[Postal Code: 11962 |
[Entity Type: ||LLIMITED LIABILITY COMPANY: ARIZONA |

PROPERTY NUMBERS Total: 50

| Property Type H Number ” Word Mark | §
Serial Number: 85494201 ARCHEBOOKS 3
|Serial Number: |8s500285 || ARCHECHILD |

Serial Number 85489765 ARCHEDIET 8
Serial Number: 85489419 ARCHEMATE g
Serial Number: 85489475 ARCHESCOPE @
Serial Number: 85500279 ARCHESTAR S
Serial Number 85489652 ARCHESTYLE

Serial Number: 85489261 ARCHETRADE

Serial Number: 85494170 ARCHETUNES

Serial Number: 77930126 ARCHETYPES

Serial Number 77930137 ARCHETYPES

Serial Number: 77930144 || ARCHETYPES

Serial Number: 77930150 ARCHETYPES

Serial Number: 77930169 ARCHETYPES

| | | TRADEMARK
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Serial Number: 77930181 ARCHETYPES
Serial Number: 77930212 ARCHETYPES
Serial Number: 77930215 ARCHETYPES
Serial Number: 77930222 ARCHETYPES
Serial Number: 77930497 ARCHETYPES
Serial Number: 77930509 ARCHETYPES
Serial Number: 77930531 ARCHETYPES
Serial Number: 85721362 ARCHETYPE |. DOLLS
Serial Number: 85668990 ARCHETYPE ME
Serial Number: 85668994 ARCHETYPE YOU
Serial Number: 85710188 IDOLLOGY

Serial Number: 85668997 IT'S ME

Serial Number: 85669003 IT'S YOU

Serial Number: |sse60010  |IME

Serial Number: 85669007 YOU

Serial Number: 856576662

Serial Number: 85576670

Serial Number: 85576679

Serial Number: 85576690

Serial Number: 85576699

Serial Number: 85576707

Serial Number: 85576728

Serial Number: 85576738

Serial Number: 86577817

Serial Number: 85577823

Serial Number: 85577827

Serial Number: 85577834

Serial Number: 85577843

Serial Number: 85577856

Serial Number: 85577860

Serial Number: 85489233 ARCHETYPE.ME
Serial Number: 85575628 ARCHETYPEME
Serial Number: 85561694 ARCHETYPEME.COM
Serial Number: 85489678 ARCHETYPES
Serial Number: 85489237 ARCHETYPES.ME
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“ |s5488489 || TvPEME ”

CORRESPONDENCE DATA

Fax Number: 6026409050

Correspondence will be sent fo the e-mail address first; if that is unsuccesstul, it will be sent
via US Mail.

Phone: 602-640-9232

Email: rcourtney@omlaw.com
Correspondent Name: Rachelle Courtney

Address Line 1: 2929 N. Central Avenue #2100
Address Line 4: Phoenix, ARIZONA 85012
ATTORNEY DOCKET NUMBER: 14767.5

NAME OF SUBMITTER: Rachelle Courtney
Signature: /s/ Rachelle Courtney
Date: 05/02/2013

Total Attachments: 68
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NOTICE OF SECURITY INTEREST IN
TRADEMARKS

NOTICE I8 HEREBY GIVEN that ARCHETYPES, INC., 8 Delaware corporation {the
"Company™) with offices located at § Croshy Sirest, Third Floor, New York, New York 10013,
snd LFC ARCHETYPHES INVESTORS, LLC {formerly named LIVING FOR CHOCOLATE,
LELC), acting as Collateral Agent on behslf of certain Investors {the "Secured Party™) with an
address at P.O. Box 398, Sagaponack, NY 11962, have entered into an Bight Arcendment to that
certain Amended and Restated Seourity Agreement dated as of January 31, 2012 (the "Security
Agresmment™).

Pursuant to the Security Agreement, the Company has pledged, sssigned and transferrsd
to the Secured Party, and has granted to the Secured Parly, & secwrlty interest in, () the
registered trademarks and servics marks, applicstions for registration of trademerks and service
marks, and Hosnses of registered trademarks and service marks listed in Schedule A hereto,
together with the goodwill of the business symbolized thereby, (b) all actions for infringement
concerning the foregoing, snd {¢) all receivables arising out of the foregoing, to securs the
payment, performance and observance of the Obligations as defined in the Security Agreement.

“The Commissionsr of Patents and Trademarks is requested to record this notios n is
records,

Diated as oft April 26, 2013,

ARCHETYPES, INE.

By: & y, £

Michael M‘sﬁda .

Chief Executive Officer
48445258
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Schedule &

Intellectual Property
ARCHETYPES, INC,

SCHEDULE OF REGISTERED INTELLECTUAL PROPERTY RIGHTS

Fie Mark Filing Comments

No Date/ SN .

1 3722732 Cls. 14, 16, 18, 25, 35, 41, 44, 45 (TL 14: Clocks;
BS/576662 | Jewelry; Jewelry boxes; Jewslry cases; Jewelry

organizers; Watches; CL 16: Art pads; Art paper;
Artists’ brushes; Artists’ pencils; Artists’ pens; Arts and
craft clay kits; Arte and orafl paint kits; Raby books;
Blank journals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Crayons; Decorative paper bows for
wrapping; Framed art prints; Gift bags; Gift boxes; Gift
wrapping paper; Greeting cards; Letter openers;
Magazines in the Selds of nutettion, fitness, sexuality,
psychological selfiimprovement, personality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and reviews and recommendations for books;
Markers; Note cards; Paper napkine; Paper table linens;
Photograph albuns; Printed invitations; Scrapbook
aibums; Series of non-fiction books in the flelds of
nutrition, fitness, sexuality, psychological self-
improvemsnt, personality identification and matching,
personal relationships and dating, spirttuality,
horoscopes and astrology, fashion, musie, and reviews
and recommendations for books; CL 18 All.purpose
carrying bags; Backpacks; Briefeases; Business card
cases; Cluteh purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing: Dog leashes; Handbags;
Irnitation leather key chaing; Key cases; Key wallets;
Leather key cases; Leather koy chains; Luggags;
Luggage tags; Umbrellas; Wallets; Wristlet bags;
CONTINUED BELOW:
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pors:
prenh
Lo
3
]

CONTINUED FROM ABOVE:

CL £8: Beach footwear; Beachwear; Coats; Dresses;
Pootwear; Gloves; Head wear; Hostery; Jeans;
Lingerie; Neckwear; Pajamas; Robes; Scarves;
Shapewear, namely, body shapers, body suis, bras, and
girdles; Shirts; Shoes; Shorts; Slacks; Sleepwearn,;
Stippers; Socks; Sweat pants; Sweat shirts; Sweaters;
Swimwear; T-shirls; Undergarments; Women's athietic
tops with built-in bras; CL 38 Retall depariment store
services; Retaill stors services featuring books, music,
apparel, shoes, handbags, jowelry, food, beverages,
dining and kitchen utensils and linens, bakeware,
cookware, furniture, bath and bedding linens,
gardening tools, candles, eyowear, clocks, laggage,
paper goods, artwork, toys, exercise equipment,
clectronics, and appliances; Retail variety stores; CL
41 Providing a website featuring blogs and non-
downloadable publications in the nature of articles in
the fields of nutrition, Steess, sexuality, psychological
seli-improvement, personality identification and
matching, personal relationships and dating,
spirifuality, hovoscopes and astrelogy, fashion, musie,
and reviows and recommendations for books;
Conducting workshops and seminars in the felds of
nutrition, finess, sexuality, psychological self-
wmprovement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music and reviews
and recommaendations for books; Personal fitness
raining sevvices and consultancy; O 44: Consulling
services in the felds of health and nutrition; Providing
2 website featuring information about health, weliness
and nutrition; CL 45: Porsonal lifestyle consulting
services; Fersonal lifestyle consulting services in the
nature of recommending books and music o
consurners according to their Hiestyle and personality;
Computer dating services; Consuliing in the feld of
personal relationships; Matchmaking services; Personal
lifestyle consulting services in the felds of spirituality,
personality identification and matching, horoscopes
and astrology; Fashion consulting services)
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Cls. 14, 16, 18,25, 35, 41, 44, 458 (L, 14: Clocks;
Jewelry; Jewelry boxes; Jewelry cases; Jewelry
organizers; Watches; CL 16 Art pads; Art paper;
Artists’ brushes; Artists’ pencils; Ariisis’ pens; Arts and
craft clay kits; Arts and craft paint kits; Raby books;
Blank journals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Crayons; Decorative paper bows for
wrapping: Pramed art prints; Gift bags; Gift boxes; (it
wrapping paper; Groeting cards; Letter openers;
Magazines in the fislds of nuirition, fitness, sexuality,
psychological self-improveoment, personality
wdentification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
musie, and reviews and recommendations for books;
Markers; Note cards; Paper napkins; Paper table linens;
Photograph albums; Printed invitations; Scrapbook
albums; Series of non-fction books in the fields of
nutrition, fitness, sexuality, psychological self-
improvement, personality identification and matching,
personal relationships and dating, spirifuality,
horoscopes and astrology, fashion, music, and reviews
and recommendations for books; CL. 18: All-purposs
carrying bags; Backpacks; Brisfoases; Business card
cases; Clateh purses; Collars for pets; Cosmetic bags
soid empty; Dog clothing; Dog leashes; Handbags;
Imitation leather key chaing; Key cases; Key wallets;
Leather key cases; Leather key chains; Luggags;
Luggage tags; Umbrellas; Wallets; Wristlet bags;
CONTINUED BELOW:
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CONTINUED FROM ABOVE:

CL 25 Beach footwear; Beachwear; Coats; Divesses;
Footwear; Gloves; Head wear; Hoslery; Jeans;
Lingerie; Neckwear; Pajamas; Robes; Scarves;
Shapewear, namely, body shapers, body suits, bras, and
girdles; Shirts; Shoes; Shorts; Slacks; Sleepwear;
Slippers: Socks; Sweat pants; Sweat shirts; Sweaters;
Swimwear; T-shirts; Undergarments; Women's athletic
tops with built-in bras; CL 38 Retail department store
services; Retall store services featuring books, music,
apparel, shoes, handbags, jewelry, food, beverages,
dining and kitchen wtensils and Huens, bakeware,
cookwars, farniture, bath and bedding Hnens,
gardening tools, candles, syewear, clocks, lnggage,
paper goods, antwork, toys, exercise equipment,
electronics, and appliances; Retail variety stores; CL
4% Providing a website featiring blogs and non-
downloadable publications in the nature of articleg in
the fields of nutrition, fitness, sexgality, psychological
seif-improvement, personality identification and
matching, personal relationships and dating,
spirttuality, horoscopes and astrology, fashion, musie,
and reviews snd recommendations for books;
Conducting workshops and seminars in the felds of
nuirition, fitness, sexvality, psvehological self-
improvement, personality identification and matching,
personal relationships and dating, spivituality,
horoscopes and astrology, fashion, music and reviews
and recommendations for books; Personal fitness
training services and consultancy; CL 44: Consulting
services in the fields of health and nutrition; Providing
a websile foaturing information about health, wellness
and nutrition; CL 45: Personal Hfestyle consulting
services; Personal hfbstyle consulting services in the
nature of reconumending books and music to
consumers according to thetr Hiestyle and personality;
Computer dating services; Consulting in the field of
personal relationships; Matchmaking services; Personal
tifestvie consulting services 1n the folds of spivituality,
personality identification and matching, horoscopes
and astrology; Fashion consulting services)
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Cls. 14, 16, 18, 25, 35, 41, 44, 45 ({1 14: Clocks;
Jewelry; Jewelry boxes; Jewelry cases; Jowelry
organizers; Watches; CL 16: Art pads; Art paper;
Artists’ brushes; Artists’ pencils; Artists’ pens; Arts and
craft clay kits; Aris and crafl paind kits; Baby books;
Blank jonrpals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Crayons; Decorative paper bows for
wrapping; Framed arf prints; Gift bags; Gift boxes; Gift
wrapping paper; Greeting cards; Letter openers;
Magazines in the fields of nutrition, finess, sexuality,
psychological self-improvement, personality
wdentification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
musie, and reviews and recommendations for hooks;
Markers; Note cards; Paper napking; Paper table linens;
Photograph albums; Printed invitations; Scrapbook
atbums; Series of non-fiction books in the fields of
mufrition, fitness, sexuality, psychological self-
mmprovement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, nuusic, and reviews
and recommendations for books; CL 1% All-pwpose
carrying bags; Backpacks; Briefvases; Business card
cases; Clutch purses; Collars for pets; Cosmetic bags
sold emapty; Dog clothing; Dog leashes; Handbags;
Imitation leather key chaing; Key cases; Key wallets;
Leather key cases; Leather key chaing; Luggage;
Loggage tags; Umbrellas; Wallets; Wiristlet bags;
CONTINUED BELOW:
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11570

CONTINUED FROM ABOVE:

1. 28: Beach footwear; Beachwear; Coats; Divesses;
Footwear; Gloves; Head wear; Hosiery; Toans;
Lingerie; Neckwear; Pajamas; Robes; Scarves;
Shapewear, namely, body shapers, body suits, bras, and
girdles; Shirts; Shoes; Shorts; Slacks; Sleepwear;
Slippers; Socks; Sweat pants; Sweat shirts; Sweaters;
Swimwear; T-shirts; Undergarments; Women's athletic
tops with built-in bras; CL 35; Retail department store
services; Retadl store services featuring books, music,
apparel, shoes, handbags, jewslry, tood, beverages,
dining and kitchen wiensils and lnens, bakeware,
cookware, fluniture, bath and bedding Hnens,
gardening tools, candles, eyewsar, clocks, lngeage,
paper goods, artwork, foys, exercise equipment,
electronics, and appHances; Retail variety stores; €L
41: Providing a website featuring blogs and non-
downloadable publications in the nature of articles in
the fields of nutrition, fitness, sexuality, psychological
selfimprovement, personality identification and
malching, personal relationships and dating,
spirituality, horoscopes and astrology, fashion, music,
and reviews and recommendations for books;
Conducting workshops and seminars in the fields of
nuotrition, fitness, sexuality, psyvehological self-
improvement, personality identification and maiching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music and reviews
and recomvmendations for books; Personal Hiness
raiming services and consultancy; €L 44: Consulting
serviges in the fields of health and nutrition; Providing
a website foaturing information about health, wellness
and nutrition; CL 45: Personal lifestyle consuliing
services; Personal lifostyle consulting services in the
nature of recommending books and music to
consumers according to their lifestyle and personality;
Computer dating services; Consulting in the field of
personal relationships; Matchmaking services; Personal
lifestyle consulting services in the ficlds of spivituality,
personality identification and matching, boroscopes
snd astrology; Fashion consulting services)
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3723712

BS/3766%0

Cls. 14, 16, 18, 25, 3§, 41, 44, 45 (CL 14 Clocks;
Fewelry; Jewelry boxes; Jewelry cases; Jewelry
organizers; Watches; CL 16 Art pads; Art paper;
Artists’ brushes; Avtists’ penctls; Artists’ pens; Arts and
crafl clay kits; Arts and orafl paint kits; Baby books;
Blank journals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Crayons; Decorative paper bows for
wrapping; Framed art prints; (H#t bags; Gift boxes; Gift
wrapping paper; Greeting cards; Letter openers;
Magazines in the felds of nutrition, fitness, sexuality,
psychological self-improvement, personality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and reviews and recommendations for books;
Markers; Note cards; Paper napkins; Paper table Hnens;
Photograph albums; Printed invitations; Scraphook
altms; Series of non-fiction books in the fields of
nutrition, Htness, sexuality, psvehological selfs
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music, and reviews
and recommendations for books; CL 18 Allpurpose
cartying bags; Backpacks; Bricfeases; Business card
cases; Chitch purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing; Dog leashes; Handbags;
imitation leather key chains; Keyv cases; Key wallets;
Leather key cases: Leather key chains; Luggage;
Luggage tags; Umbrellas; Wallets; Wristlet bags;
CONTINUED BELOW:
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CONTINUED FROM ABOVE:

L 28 Beach footwear; Beachwear; Coats; Diresses;
Footwear; Gloves; Head wear; Hostery; Jeans;
Lingerie; Neckwear; Pajamas; Robes; Scarves;
Shapewear, namely, body shapers, body suits, bras, and
girdles; Shirts; Shoes; Shorts; Slacks; Slespwean
Slippers; Socks; Sweat pants; Sweat shirts; Sweaters;
Swimwear; T-shirls; Undergarments; Women's athietic
tops with buili-in bras; CL 38: Retail department store
services; Retail store services featuring books, musie,
apparel, shoes, handbags, jowelry, food, beverages,
dining and kitchen utensils and nens, bakeware,
coonkware, farniture, bath and bedding Hnens,
gardening fools, candles, eyowear, clocks, luggage,
paper goods, artwork, tove, exercise equipment,
electronics, and appliances; Retail variety stores; €L
411 Providing & website featuring blogs and none
downloadable publications in the nature of articles in
the Helds of natrition, Btuess, sexuality, psvehological
seli-improvement, personality identification and
matching, personal relationships and dating,
spirttuality, horoscopes and astrology, fashion, music,
and reviews and recommendations for books;
Conducting workshops and seminars in the fields of
nutrition, fitness, sexuality, psyehological self
mprovement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music and reviews
and recommendations for books; Personal fitness
training services and consultancy; O 44 Consulting
services in the fields of health and nuivition; Providing
a website featuring information ahout health, wellness
and nutrition; CL 48; Personal lifestyle consulting
services; Personal lifestyle consulting sevvices in the
nature of recommending books and music to
consumers according to thelr Hfestyle and personality;
Compputer dating services; Consulting in the field of
personal relationships; Matchmaking services; Personal
Hifestyle consulting services in the felds of spintuality,
personality identification and matching, hovoscopes
and astrology; Fashion consulting services)
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3/22/12
35/5766599

Cls. 14, 15, 18, 25, 35, 41, 44, 45 {CL $#4: Clocks;
Jewelry; Jewelry boxes; fewelry cases; Jewelry
organizers; Waiches; CL 16: At pads; Art paper;
Artists’ brushes; Artists' pencils; Artists’ pens; Arts and
craft clay kits; Arts and crafl paint kits; Raby bocks;
Blank joornals; Calendars; Coloving books; Cosmetic
pencil sharpeners; Crayons; Decorative paper bows for
wrapping; Framed st prints; Gift bags; Gift boxes; Gift
wrapping paper; Groeting cards; Letter openers;
Magazines in the fislds of nutrition, fitness, sexuality,
peychological self-improvement, personality
identification and matching, personal relationships and
dating, spiritnality, horoscopes and astrology, fashion,
musie, and reviews and recommendations for books;
Markers; Note cards; Paper napking; Paper table linens;
Photograph albums; Printed invitations; Scrapbook
albums; Series of non-fction books in the fields of
nuirition, fitness, sexuality, psychological self-
mnprovement, personality identification and matehing,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music, and reviews
and recommendations for books; CL 18: All-purpose
carrying bags; Backpacks; Briefvases; Business card
cases; Chateh purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing; Dog leashes; Handbags;
Imitation leather key chaing; Key cases; Key wallets;
Leather key cases; Leather koy chains; Luggage;
Luggage tags; Umbrellas; Wallets; Wristlet bags;
CONTINUED BELOW:

TRADEMARK
REEL: 005018 FRAME: 0505




CONTINUED FROM ABOVE:

L I8 Beach footwear; Beachwear; Coats; Dresses;
Footwear; Gloves; Head wear; Hosiery; Jeans;
Lingerie; Neckwear; Pajamas:; Robes; Scarves;
Shapewear, namely, body shapers, body suits, bras, and
girdles; Shirts; Shoes; Shorty; Slacks; Slespwear;
Slippers; Socks; Sweat pants; Sweat shirts; Sweaters;
Swimwear; T-shirts; Undergarments; Women's athletic
tops with built-in bras; CL 38: Retall department store
services; Retail store services featuring books, music,
apparel, shoes, handbags, jewelry, food, beverages,
dining and kitchen uiensils and lnens, bakeware,
cookware, Raniture, bath and bedding linens,
gardening tools, candles, eyewear, clocks, luggage,
paper goods, artwork, tovs, exercise cquipment,
electronics, and appliances; Retail variety stores; CL
41: Providing a wehsite featuring blogs and non-
downloadable publications in the natwre of articles in
the fields of nutrition, fitness, sexuality, psychological
self-improvement, personality identification and
matching, personal relationships and dating,
spirituality, horoscopes and astrology, fashion, musie,
and reviews and recommendations for books;
Conducting workshops and seminars in the fields of
nutrition, fitness, sexuality, psychological selfs
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and asirology, fashion, music and reviews
and recommendations for books; Personal fitness
iraining services and consnltancy; CL 44: Consulting
services in the fields of health and nutrition; Providing
& website foaturing mitbrmation about health, wellness
and nutrition; CL 45 Personal Hfestyle consulting
services; Personal lifestyle consulting services in the
nature of recommending books and music to
consumers according to thew Hfestyle and personality;
Computer dating services; Consulting in the feld of
personal relationships; Matchmalking services; Personal
lifestyle consulting services in the ficlds of spirituality,
personality identification and matching, horoscopes
and astrology; Fashion consulting services)

TRADEMARK
REEL: 005018 FRAME: 0506




3722412
BE/ETRTNT

Cls. 14, 16, 18, 25, 35, 41, 44, 45 {CL 14: Clocks;
lewelry; Jewelry boxes; Jewelry cases; Jewehy
organizers; Watches; CL 16: Art pads; At paper;
Artists’ brushes; Artists’ pencils; Artists’ pens; Arts and
craft clay kits; Arts and craft paint kits; Baby books;
Blank joumals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Crayons; Decorative paper bows for
wrapping: Framed art prints; Gift bags; Gift boxes; Gift
wrapping paper; Ureeting cards; Letter openers;
Magazines in the felds of nutrition, fitness, sexuality,
psychological selfimprovement, personality
identification and matching, personal relationships and
dating, spirttuality, horoscopes and asirology, fashion,
musie, and reviews and recommendations for books;
Markers; Note cards; Paper napkins; Paper table linens;
Photograph albums; Printed invitations; Scrapbook
albums; Series of non-fiction books in the ficlds of
nutrition, ftoess, sexuality, psychological self-
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoseopes and astrology, fashion, music, and reviews
and recommendations for books; CL 18: All-pwpose
carrying bags; Backpacks; Briefvases; Business card
cases; Clutch purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing; Dog leashes; Handbags:
Imitation leather key chains: Key cases; Key wallets;
Leather key cases; Leather key chains: Luggage;
Luggage tags; Umbrellas; Wallets; Wristlet bags;
CONTINUED BELOW:

TRADEMARK
REEL: 005018 FRAME: 0507



bpr.
Yrrs,

CONTINUED FROM ABOVE:

CL 25: Beach footwear; Beachwear; Coats) Dirosses;
Footwear; Gloves; Head wear; Hoslery; Jeans;
Lingerie; Neckwear; Pajamas; Robes; Scarves;
Shapewear, namely, body shapers, hody suits, bras, and
givdles; Shirts; Shoes; Shorts; Slacks; Sleepwear;
Slippers; Socks; Sweat pants; Sweat shivts; Sweaters;
Swimwear; T-shirte; Undergarments; Women's athletic
tops with built-in bras; CL 38: Retail depariment store
services; Retail store services featuring books, musig,
apparel, shoes, handbags, jewelry, fhod, beverages,
dining and kitchen utensils and lnens, bakeware,
cookware, furniture, bath and bedding linens,
gardening tools, candles, evewear, clocks, loggags,
paper goods, artwork, tovs, exercise equipment,
glectronics, and appliances; Retail variety stores; CL
41: Providing a website featuring bloge and non-
downloadable publications in the nature of articles in
the fields of nutriion, ftness, sexuality, psychological
seif-improvement, personality identification and
matching, personad relationships and dating,
spirttuality, horoscopes and astrology, fashion, music,
and reviews and recommendations for books;
Conducting workshops and seminars in the felds of
putrition, fitness, sexuality, psvehological sehf-
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music and reviews
and recommendaions for books; Personal fitness
training services and consultancy; CL 44: Consalting
serviees in the fields of health and nuirition; Providing
a wehasite featuring information ahout health, wellness
and sutrition; CL 45 Personal lifestyle consulting
services; Personal lifestvle consulting services in the
natare of recommending books and music o
consumers aceording to their Hiestyle and personality;
Computer dating services; Consulting in the field of
personal relationships; Matclunaking services; Personal
lifestyle consulting services in the fields of spirituality,
personality identification and matching, horoscopes
and astrology; Fashion consulting services)

TRADEMARK
REEL: 005018 FRAME: 0508




Cls. 14, 16, 18, 25, 35, 41, 44, 45 (CL 14: Clocks;
Tewelry; Jewelry boxes; fewelry cases; Jewelry
organizers, Watches; CL 18: Ast pads; Art paper;
Artists’ brushes; Artists’ pencils; Artists’ pens; Artx and
craft clay kits; Arts and oratt paint kits; Baby books;
Blank journals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Crayons; Decorative paper bows for
wrapping: Framed art prints; Gift bags; Gift boxes; Gift
wrapping paper; Greoting cards; Letter openers;
Magazines in the flelds of nutrition, fitness, sexuality,
peychological self-improvement, personality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and reviews and recommendations for books:
Markers; Note cards; Paper napkins; Paper table Hoens;
Photograph albums; Printed invitations; Scrapbook
albums; Series of non-fHetion books in the Selds of
nuirition, fitness, sexuality, psyvchological self
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, musie, and reviews
and recommendations for books; CL 18: All-purpose
carrying bags; Backpacks; Briefoases; Business card
cases; Clutch purses; Collars for pets; Cosmetic bags
sold emnpiy: Dog clothing; Dog leashes; Handbags;
Imitation leather key chains; Key cases; Key wallets;
Leather key cases; Leather key chains; Luggage;
Luggage tags; Umbrellas; Wallets; Wristlet bags;
CONTINUED BELOW:

TRADEMARK
REEL: 005018 FRAME: 0509




CONTINUED FROM ABOVE:

CL 28; Beach footwear; Beachwear; Coats; Dresses:
Footwear; Gloves; Head wear; Hosiery; Jeans;
Lingerie; Neckwear; Pajamas; Robes; Scarves;
Shapewear, namely, body shapers, body suits, bras, and
girdles; Shirts; Shoes; Shorts; Slacks; Sleepwear;
Slippers; Socks; Sweat panis; Sweat shirts; Sweaters;
Swimwear; T-shirts; Undergarments; Women's athletic
tops with built-in bras; Ch 38 Retad] deparbment store
services; Retail stove services featuring books, music,
apparel, shoes, handbags, jewelry, food, beverages,
diming and kitchen utensils and Hnens, bakeware,
cookware, frniture, bath and bedding linens,
gardening tools, candles, syewear, clocks, huggage,
paper goods, artwork, toys, exercise equipment,
electronics, and applisnces; Retail variety stores; Cl
41: Providing g website featuring blogs and non-
dewnloadable publications in the nature of articles in
the fields of nutrition, fitness, sexuality, psychological
self-mprovement, personality identification and
matching, personal relationships and dating,
spirituality, horoscopes and astrology, fashion, music,
and reviews and recommendations for books;
Conducting workshops and seminars in the fields of
nutrition, fitness, sexuality, psychological self-
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music and reviews
and recommendations for books; Personal fitness
training services and consultancy; CL 44: Consulting
services in the fields of health and nutrition; Providing
a website festuring information about health, wellness
and nutrition; CL 45: Personal lifestyle consulting
services; Personal lifestyle consolting services in the
nature of recommending books and music o
consumers according fo their lifestyle and personality;
Comsputer dating services; Consuliing in the field of
personal relationships; Matchmaking services; Personal
Hitestyle consulting services in the felds of spivituality,
personality identification and matching, horoscopes
and astrology; Fashion consulting services)

TRADEMARK
REEL: 005018 FRAME: 0510




Cls. 14, 18, 18§, 25, 38, 41, 44, 45 {CL 14: Clocks;
Jewelry; Jowelry boxes; Jewelry cases; Jewelry
orgamizers; Walches; CL 16: Art pads; Art paper;
Axtists’ brushes; Artists’ pencils; Artiste’ pens; Arts and
craft clay kits; Arts and crafl paint kits; Baby books;
Blank journals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Cravons; Decorative paper bows for
wrapping; Framed art prints; Gift bags; Giff boxes; (ify
wrapping paper; Greeting cards; Letter openers;
Magazines in the fields of mutrition, Hiness, sexuality,
psychological self-improvement, porsonality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and reviews and recommendations for books;
Markers; Note cards; Paper napking; Paper table linens;
Photograph albums; Printed invitations; Scrapbook
afbvums; Sertes of non-fiction books in the fields of
myirition, fitness, sexality, peychological self-
mmprovement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music, and reviews
and recomnendations for books; CL 18 All-purpose
carrying bags; Backpacks: Briefoases; Business card
cases; Clutch purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing; Dog leashes; Handbags;
Imitation leather kev chains; Key cases; Key wallets;
Leather key casey; Leather key chaing; Luggage;
Luggage tags; Umbrellas; Wallete; Wiistlet bags;
CONTINUED BELOW:

TRADEMARK
REEL: 005018 FRAME: 0511




CONTINUED FROM ABOVE:

CL 28: Beach footwsar;, Beachwear; Coats; Dresses;
Footwear; Gloves; Head wear; Hoslery; Jeans;
Lingerie; Neckwear; Pajamas; Robes; Scarves;
Shapewsar, namely, body shapers, body suits, bras, and
girdles; Shirts; Shoes; Shorts; Slacks; Sleepwear;
Slippers; Socks; Sweat pants; Sweat shirls; Sweaters;
Swimwear, Teshirls; Undergarments; Women's athletic
tops with budli-in bras; €L 38 Retail depariment stove
servives; Retail store services featiring books, music,
apparel, shoes, handbags, jewelry, food, beverages,
dintng and kitchen ntensils and linens, bakewarg,
cookwars, farniiore, bath and bedding lnens,
gardening tools, candles, eyewear, clocks, lnggags,
paper goods, artwork, foys, exercise eguipment,
slectronics, and appHances; Retail varety stores; CL
41: Providing a website featuring blogs and non-
downloadable publications in the nature of articles in
the fields of nutrition, Stoess, sexuality, psychological
self-imyrovement, personality identification and
matching, personal relationships and dating,
spivituality, horoscopes and astrology, fashion, mustie,
and reviews and recommendations for books;
Conducting workshops and seminars in the felds of
nuirition, finess, sexuality, psvehological self-
mprovement, personality identiication and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music and reviews
and recommendations for books; Personal fitness
raining services and consultancy; CL 44: Consulting
services in the flelds of health and nuirition; Providing
a website foaturing information about health, wellness
and nuirition; CL 45: Personal Hfestyle consulting
services; Personal lifestyle consulting services in the
nature of recommending books and music to
conswners according to thelr Hfestyle and personality;
Computer dating services; Cousulting in the field of
personal relationships; Matchmaking services; Personal
lifestyle consulting services tn the felds of spirituality,
personality identification and matching, horoscopes
and astrology; Fashion consulting services)

TRADEMARK
REEL: 005018 FRAME: 0512




115-76

3/23/12
BE/STIRIT

Cls. 14, 16, 18, 2§, 35, 41, 44, 45 (CL 14: Clocks;
fewslry, Jowelry boxes; Jewelry cases; Jewelry
organizers; Watches; CL 16: Art pads; Ant paper;
Artists’ brushes; Artists' pencils; Artists’ pens; Arls and
craft clay kits; Arts and craft paint kits; Baby books;
Blank joursals; Calendars; Coloring books; Cosmetic
pencil sharpsners; Crayons; Discorstive paper bows for
wrapping; Framed art prints; Gift bags; Gift boxes; Gift
wrapping paper; Greeting cards; Lettor openers;
Mapazines in the fields of nuirition, fiiness, sexuality,
pavchological self-improvement, personality
wlentification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
musie, and reviews and recommendations for books;
Markers; Note cards; Paper napkins; Paper table Hnens;
Photograph alboms; Prinded invitations; Scrapbook
albums; Series of non-fiction books in the fields of
nutrition, fitness, sexuality, psychological self-
uprovement, personality identification and matching,
personal relationships and dating, spirifuality,
horoscopes and astrology, fashion, music, and reviews
and recommendations for books; €L 18: All-purpose
carrying bags; Backpacks: Briefeases; Business card
cases; Clotch purses; Collars for pets; Cosmetic bags
soid empty; Dog clothing; Dog leashes; Handbags;
Imitation leather key chains; Key cases; Key wallets;
Leather key cases; Leather key chains; Luggage;
Luggage tags; Umbrellas; Wallets; Wristlet bags;
CONTINUED BELOW:

TRADEMARK
REEL: 005018 FRAME: 0513




CONTINUED FROM ABOVE:

L. 25: Beach footwear; Beachwear; Coats; Dresses;
Footwear; Gloves; Head wear; Hosglery; Jeans;
Lingerie; Neckwear; Pajamas; Robes; Scarves;
Shapewear, namely, body shapers, body suits, bras, and
girdles; Shirts; Shoes; Shorts; Slacks; Sleepwear;
SHppers; Socks; Sweat pants; Sweat shirts; Sweaters;
Swimwear; T-shirts; Undergarments; Women's athletic
tops with built-in bras; CL 358 Retail depariment store
services; Retall store services featuring books, musie,
apparel, shoes, handbags, jewelry, food, beverages,
dining and kitchen utensils and linens, bakeware,
cooloware, fornitwre, bath and bedding Hnens,
gardening tools, candles, eyewear, clocks, luggage,
paper goods, artwork, toys, exercise sguipment,
electronics, and appHances; Retail variety stores; CL
41: Providing & website featuring bogs and non-
downloadable publications in the natwre of articles in
the fields of mutrition, ftness, sexuality, psychological
self-improvement, personality identification and
matching, personal relationships and dating,
spirituality, horoscopes and astrology, fashion, music,
and reviews and recommendations for books;
Conducting workshops and seminars in the fields of
nuirition, fitness, sexuality, psychological self
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music and reviews
and reconunendations for books; Personal fitoess
fraiming services and consultancy; CL 44: Consulting
services in the fields of health and nuirition; Providing
a website foaturing information ahout health, wellness
and mutrition; CL 45: Personal Ufestvle consulting
services; Personal Hfestyle consulting services in the
nature of recommending books and music to
conswners according o their lifestyle and personality;
Computer dating services; Consulting in the fisld of ‘
personal relationships; Matchmaking services; Personal |
Hifestyle consulting services in the fields of spivituality,
personality identification and matching, horoscopes
and astrology; Fashion consalting services)

TRADEMARK
REEL: 005018 FRAME: 0514
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Y SKLFV
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83577823

Cls. 14, 16, 18, 28, 35, 41, 44, 45 {CL 14: Clocks;
Jewelry; Jewelry boxes; Jewelry cases; Jewelry
orgamzers; Watches; CL 16 Art pads; Art paper;
Artists’ brushes; Artists’ pencile; Artists’ pens; Arts and
craft olay kits; Arts and crafl paint kits; Baby books;
Blank joumals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Crayons; Decorative paper bows for
wrapping; Framed art privts; Gift bags; Gift boxes; Gift
wrapping paper; Ureeting cards; Letler openers;
Magazines in the fields of mutrition, fitness, sexuality,
psychological self-improvement, personality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and reviews and recommendations for books;
Markers; Note cards; Paper napking; Paper table Hnens;
Photograph slbums; Printed invitations; Scrapbook
albume; Series of non-fiction books in the felds of
muirition, fitness, sexuality, peychological self-
maprovement, personality identification and maiching,
personal relationships and dating, spivituality,
horoscopes and astrology, fashdon, music, and reviews
and recormmendations for books; O 18 Allpuwrpose
carrying bags; Backpacks; Briefeases; Business card
cases; Clateh purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing; Dog leashes; Handbags;
Imitation leather key chaing; Key cases; Koy wallets;
Leather key cases; Leather koy chains; Luggags;
Luggage tags; Umbrellas; Walels; Wristlet bags;
CONTINUED BELOW:

TRADEMARK
REEL: 005018 FRAME: 0515




CONTINUED FROM ABOVE:

CE 25: Beach footwear; Beachwear; Coats; Diresses;
Footwear; Gloves; Head wear; Hoslery; Jeans;
Lingerie; Neckwear; Pajamas; Robes; Scarves;
Shapewear, namely, body shapers, body suits, bras, and
girdles; Shirts; Shoos; Shorts; Slacks; Sleepwear;
Slippers; Socks; Sweat pants; Swegt shirls; Sweaters;
Swimwear; T-shirts; Undergarments; Women's athletic
tops with built-in bras; CL 38: Retail departinent store
services; Retail store services featoring books, music,
apparel, shoes, handbags, jewelry, food, beverages,
dining and kitchen utensils and Hnens, bakeware,
cookware, furniture, bath and bedding linens,
gardening tools, candles, eyewear, clocks, huggage,
paper goods, artwork, toys, exercise equipment,
electronics, and appliances; Retail variety stores; Cl.
41: Providing a website featuring blogs and non-
downloadable publications in the nature of articles in
the fields of nutrition, fitness, sexuality, peychological
scif-improvement, personality identification and
matching, personal relationships and dating,
spirituality, horoscopes and astrology, fashion, musie,
and reviews and recomumendations for books;
Conducting workshops and seminars in the ficlds of
nutrition, fitness, sexuality, psyvchological seif-
mmprovement, personality identification and matching,
personal relationships and dating, spirituality,
boroscopes and astrology, fashion, music and reviews
and recommendations for books; Personal fitness
training services and consultancy; €L 44: Consulting
services in the fields of health and mutrition; Providing
a webgile fegturing information sbout health, wellness
and nutrition; Cl. 48: Personal lifestyle consulting
services; Personal lifestyle consulting services in the
pature of recommending books and music to
consumers according to their lifestyle and personality;
Computer dating services; Consulting i the field of
personal relationships; Matchmaking services; Personal
lifestyle consulting services in the flelds of spirituality,
personality identification and matching, horoscopes
and astrology; Fashion consulting services)

TRADEMARK
REEL: 005018 FRAME: 0516




3723412 Cls. 14, 16, 18, 25, 35, 41, 44, 45 (CL 14: Clocks;
B/3TTRIT | Jowelry; Jowelry boxes; Jowelry cases; Jewelry
organizers; Watches; CL 186: Axt pads; Art paper;
Artists’ brushes; Artists’ pencils; Artists' pens; Arts and
crafl clay kits: Arts and crafl paint kite; Baby books;
Blank journals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Cravons; Decorative paper bows for
wrapping; Framed art prints; Gift bags; Gift boxes; Gift
wrapping paper; Greeting cards; Letter openers;
Magazines in the fields of nutrition, fiiness, sexuality,
psychological selfimprovement, personality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and reviews and recommendations for books;
Markers; Note cards; Paper napkins; Paper table Hnens;
Photograph albums; Printed nvitations; Scrapbook
atbumy; Series of non-fiction books in the fields of
nutrition, Hitness, sexuality, psychologioal selfs
mmprovement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, Tashion, music, and reviews
and recommendations for books; CL 18 Allpurpose
carrying bags; Backpacks; Briefrases: Business card
cases; Clutch purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing; Dog leashes; Handbags;
Imitation leather key chalos; Key cases; Key walleis;
Leather key cases; Leather key chaing; Luggage;
Luggage tags; Umbrellag; Wallets; Wristiet bags;
CONTINUED BELOW:

TRADEMARK
REEL: 005018 FRAME: 0517
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CONTINUED FROM ABOVE:

{1 38 Beach footwear; Beachwear;, Coats; Dresses;
Footwear; Gloves; Head wear; Hoslery; Teans;
Lingerie; Neckwear; Pajamas:; Robes; Scarves;
Shapewear, namely, body shapers, body suits, bras, and
girdles; Shirts; Shoes; Shorts; Slacks; Sleepwear;
Shippers; Socks; Sweat pants; Sweat shirte; Sweaters;
Swimwear; T-shirts; Undergarments; Women's athletic
tops with buili-in bras; CL 358: Retatl department store
services; Retail store services featuring books, music,
apparel, shoes, handbags, jewelry, food, beverages,
dining and kitchen utensils and linens, bakewars,
cookware, furniture, bath and bedding linens,
gardening tooly, candles, evewear, clocks, luggage,
paper goods, arbwork, tovs, exercise equipment,
electronics, and appliances; Retail variety stores; CL
4%: Providing a website foaturing blogs and non-
downloadable publications in the nature of articles in
the ficlds of mutrition, ftness, sexuality, psychological
self-improvement, personality identification and
matching, personal relationships and dating,
spirituality, horoseopes and astrology, fashion, music,
and reviews and recommendations for books;
Conducting workshops and seminars in the Helds of
nutrition, fitness, sexuality, psychological seif-
iraprovement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music and reviews
and recomumendations for books; Personal fitness
fraining services and consultancy; CL 44: Consulting
services in the fields of health and nutrition; Providing
a website featuring information about health, wellness
and nutrition; CL 43 Personal lifestyle consulting
services; Pevsonal lifestyle consulting services in the
nature of recommending books and music to
consumers according to their lifestyle and personality;
Computer dating services; Consuliing in the field of
personal relationships; Matchmaking services; Parsonal
lifestyle consuliing services in the fields of spirituality,
personality identification and maiching, horoscopes
and astrology; Fashion consulting services)

TRADEMARK
REEL: 005018 FRAME: 0518




Cls. 14, 16, 18, 25, 35, 41, 44, 45 (L 14: Clocks;
Jewelry: Jewelry boxes; Jewelry cases; Jowelry
organizers; Watches; CL 16: Art pads; Art paper;
Artists' brushes; Artists’ pencils; Artists' pens; Aris and
crafl olay kits; Arts and craft paint kits; Baby books;
Blank journals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Crayons; Decorative paper bows for
wrapping; Framed art prints; Gift bags; Gift boxes; Gift
wrapping paper; Gresting cards; Letter openers;
Magazines in the fields of nudrition, tness, sexuality,
psvehological self-improvement, personality
wdentification and matching, personal relationships and
dating, spirvitaality, boroscopes and astrology, fashion,
music, and reviews and recommendations for books;
Markers; Note cards; Paper napking; Paper table linens;
Photograph albums; Printed invitations; Serapbook
alhumes; Series of non-fiction books in the fields of
nutrition, filness, sexuality, psychological selfs
improvement, parsonality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music, and reviews
and recommendations for books; CL 18: Allpurpose
carrying bags; Backpacks; Briefoases; Business card
cases; Cluteh purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing; Dog loashes; Handbags;
Imitation leather key chaing; Key cases; Key wallets;
Leather key cases; Leather key chaing; Luggage;
Luggage tags; Umbrellas; Wallets; Wristlet bags;
CONTINUED BELOW:

TRADEMARK
REEL: 005018 FRAME: 0519




CONTINUED FROM ABOVE:

CL 28 Beach footwear; Beachwear; Coats; Dresses;
Footwear; Gloves; Head wear, Hostery: Jeans;
Lingerie; Neckwear; Pajamas; Robes; Scarves;
Shapewear, namely, body shapers, body suits, bras, and
girdles; Shirts; Shoes; Shorts; Slacks; Slespwear;
Shippers; Socks; Sweat pants; Sweat shirts; Sweaters;
Swimwear; T-shirts; Undergarments; Women's athlstic
tops with built-in brag; CL 3% Retail department store
services; Retal store services featuring books, musie,
appavel, shoes, handbags, jowelry, food, beverages,
dining and kitchen utensils and Hnens, bakeware,
cookwarg, Runiture, bath and bedding linens,
gardening tools, candles, evewear, clocks, luggage,
paper goods, arbwork, toys, exercise squipment,
electronics, and appHances; Retail variety stores; CL
41: Providing a website featuring blogs and non-
downloadable publications in the nature of articles in
the fields of nutrition, Hiness, sexuality, psychological
selfcimprovement, personality identification and
maiching, personal relationships and dating,
spirituality, horoscopes and asivology, fashion, music,
and reviews and reconmnendations for books;
Conducting workshops and seminars in the Selds of
nutrition, fitness, sexuality, psvehological selfs
inprovement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fastdon, music and reviews
and recommendations for books; Personal fithess
training services and consultancy; €1, 44: Consulting
services in the ficlds of health and nutrition; Providing
a website featuring information about health, wellness
and nutrition; CL 45: Personal Hfestyle consulting
services; Personal Bfestyle consuliing services in the
uature of recommending books and music o
conswmers according lo thelr Hestyle and personality;
Computer dating services; Consulting in the field of
personal relationships; Malchmaking services; Personal
Hifestyle consulting services in the felds of spirituality,
persenality Wdentification and matching, horoscopes
and astrology; Fashion consuliing services)

TRADEMARK
REEL: 005018 FRAME: 0520




3723412
BS5/577843

Cle. 14, 16, 18, 25, 35, 41, 44, 45 (L 34: Clocks;
Jewelry; Jewelry boxes; Jewelry cases; Jewelry
organizers; Walches; CL, 16: Art pads; Ast paper;
Artists’ brushes; Artists’ pencils; Artists’ pens; Arts and
craft clay kits; Arts and crafl paint kits; Baby books;
Blank journals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Crayons; Decorative paper bows for
wrapping; Framed art prints; Gift bags; Gift boxes; Gift
wrapping paper; Oreeting cards; Letter openers;
Magazines in the ficlds of nutrition, fitness, sexuality,
paychological selfvimprovement, personality
wdentification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and reviews and recommendations for books;
Markers; Note cards; Paper napking; Paper table lnens;
Photograph albums; Printed invitations; Scrapbook
albums; Series of non-fiction books in the felds of
nutrition, fitness, sexuality, pyychelogical selfs
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music, and reviews
and reconunendations for books; CL 18: All-purpose
carrying bags; Backpacks; Briefeases; Business card
cases; Ulutch purses; Collars for pets; Cosmetic bags
sold empiy; Dog clothing; Dog leashes; Handbags;
Imitation leather key chains; Key cases; Key wallets;
Lesther key cases; Leather key chains; Luggage;
Luggage tags; Umbrellas; Wallets; Wristlet bags;
CONTINUED BELOW:
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CONTINUED FROM ABOVE;
L. 28:; Beach footwear; Beachwear; Coats; Divesses;
Footwear; Gloves; Head wear; Hostery; Jeans;
Lingerie; Neckwear; Pajamas; Robes; Scarves;
Shapewear, namely, body shapers, body suits, brag, and
girdles; Shirts; Shoes; Shorts; Slacks; Slespwear;
Slippers; Socks; Sweat pants; Sweat shivts; Sweaters;
Swimvwear; Toshirts; Undergarments; Women's athletic
tops with built-dn brag; UL 3% Retail depariment store
services; Retail store services featuring books, musie,
apparel, shoes, handbags, jowelry, food, beveragss,
dining and kitchen utensils and linens, bakeware,
cookware, furniture, bath and bedding Hnens,
gardening tools, candles, eyewsar, clocks, luggage,
paper goods, artwork, toys, exercise squipment,
slectronics, and appliances; Retall varlety stores; CL
41: Providing & website featuring blogs and non-
downloadable publications in the nature of articles in
the felds of nutrition, fitness, sexuality, psychological
self-improvement, personality identification and
matching, personal relationships and dating,
spirituality, horoscopes and astrology, fashion, music,
and reviews and recommendations for books;
Conducting workshops and seminars in the fields of
nutrition, fitness, sexuality, psyvehological selfs
maprovement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music and reviews
and recommendations for books; Personal fitness
frajning services and consultaney; €L 44: Consulting
services in the fislds of health and nuirition; Providing
a website foaturing information about health, wellness
and nutrition; CL 45 Personal lifestyle consulting
services; Personal lifestvle consuling services in the
natore of recommending books and music to
consunters according to their Hfestyle and personality;
“omputer dating serviees; Consuliing in the Seld of
personal relationships; Matchmaking services; Personal
lifestyle consulling services in the fields of spivitvality,
personality identification and matching, horoseopes
and astrology; Fashion consulting services)
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Cls. 14, 16, 18, 25, 35, 41, 44, 45 ({4, 14 Clocks;
Jewelry; Jewelry boxes; Jewelry cases; Jewely
organizers; Watches; CL 16 &st pads; Axt papoer;
Artists’ brushes; Artists’ pencils; Artists’ pens; Arts and
craft elay kits; Arts and craft paiot kits; Baby books;
Blank jovrnals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Cravons; Decorative paper bows for
wrapping: Framed art prints; Gift bags; Gift boxes; Gift
wrapping paper; Greeting cands; Letter openers;
Magazines in the Selds of nuirition, finess, sexuality,
paychological self-improvement, personality
wdentification and matching, personal relationships and
dating, spivituality, horoscopes and astrology, fashion,
musie, and reviews and recommendations for books;
Markers; Note cards; Paper napkins; Paper table Hnens;
Photograph albums; Printed invitations; Scrapbook
albums; Series of non-fiction books in the fields of
nutrition, finess, sexuality, psychological self-
mprovement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, wusic, and reviews
and recommendations for books; Tl 18: All.parpose
carrying bags; Backpacks; Bricfoases; Business card
cases; Cluteh purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing; Dog leashes; Handbags;
Imitation lsather key chaing; Key cases; Key wallets;
Leather key cases; Leather key chaing; Lupgage;
Laggage tags; Umbrellas; Wallets; Wnistlet bags:
CONTINUED BELOW:
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CONTINUED FROM ABOVE:

L, 2%: Beach footwear; Boachwear; Coats; Dresses;
Footwear; Gloves; Head wear; Hoslory; Jeans;
Lingerie; Neckwear; Pajamas; Bobes; Scarves;
Shapewear, namely, body shapers, body suits, bras, and
givdles; Shirts; Shoes; Shorts; Slacks; Sleopwear;
Shippers; Socks; Sweat pants; Sweat shirts; Sweaters;
Swimwear; T-shirte; Undergarments; Women's athletic
tops with built-in bras; CL 3% Retail departiment store
services; Betail store services featuring books, musie,
apparel, shoes, handbags, jewelry, food, beverages,
dining and kitchen utensils and linens, bakeware,
cookware, farniture, bath and bedding linens,
gardening fools, candles, eyewear, clocks, lugeage,
paper goods, artwork, toys, exercise equipment,
electronics, and appliances; Retail variety stores; {1
41: Providing a wehsite featuring blogs and non-
downlcadable publications in the natwre of articles in
the fields of nutrition, ftness, sexuality, psychological
setf-improvement, porsonality identification and
matching, personal relationships and dating,
spivituality, horoscopes and astrology, fashion, music,
and reviews and recommendations for books;
Conducting workshops and seminars in the ficlds of
mutrition, fitness, sexuality, psychological self-
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music and reviews
and recommendations for books; Personagl {itness
training services and consultancy; CL 44: Consulting
services in the fields of health and nutrition; Providing
a website featuring information about health, wellness
and nutrition; CL 45 Porsonad lfestyle consulting
services; Personal Bfestyle consulting services in the
nature of recommending books and music io
consumers scoording o thelr Hfestvie and personality;
Computer dating services; Consulting in the fleld of
personsl relationships; Matchipaking services; Personal
tifestyle consulting services in the Helds of spirituality,
personatity identification and matching, horoscopes
and astrology; Fashion consulling services)
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Cle. 14, 16, 1§, 25, 35, 41, 44, 45 (CL 14: Clocks;
Jewelry: Jewelry boxes; Jewelry cases; Jewelry
organizers; Watches; CL §6: Art pads; Art papern;
Artists’ brushes; Artists’ pencils; Artists’ pens; Arts and
craft clay kits; Arts and crafl paint kits; Baby books;
Blank journals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Cravons; Decorative paper bows for
wrapping; Framed art prints; Gift bags; Gift boxes; Gif
wrapping paper; Groeting cards; Letter openers;
Magazines in the fields of nutrition, fitness, sexuality,
psychological selfiimprovement, personality
wdeniification and matching, pevsonal relationships and
dating, spirituality, horoscopes and astrology, fashion,
musie, and reviews and recommaendations for books;
Markers; Note cards; Paper napkins; Paper table linens;
Photograph albums; Printed invitations; Scraphook
albume; Series of non-Hetion books in the fields of
nutrition, fitness, sexuality, psychological self-
improvement, personality identification and maiching,
personal relationships and dating, spivituality,
horoscopes and astrology, fashion, music, and reviews
and recommendsations for books; CL 18 All-purpose
carryving bags; Backpacks; Brieteases; Business card
cases; Cluteh purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing; Dog leashes; Handbags;
Imitation leather key chains; Key cases; Key wallets;
Leather key cases; Leather key chaing; Luggage;
Luggage tags; Umbrellas; Wallets; Wristlet bags;
CONTINUED BELOW:
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CONTINUED FROM ABOVE:

{1 35: Beach footwear; Beachwear, Coats; Divesses;
Footwear, Gloves; Head wear; Hoslery; Jeans;
Lingerie; Neckwear; Pajamas; Robes; Scarves;
Shapewear, namely, body shapers, body suits, brag, and
girdles; Shirts; Shoes; Shorts; Slacks; Sleepwear;
Slippers; Socks; Sweat pants; Sweat shirts; Sweaters;
Swimwear; T-shirts; Undergarments; Women's athletic
tops with built-in bras; CL 35 Retall department store
services; Retail store sorvices featuring books, musice,
apparel, shoes, handbags, jewslry, food, beverages,
dining and kitchen wtensils and linens, bakewars,
cookware, furniture, bath and bedding linens,
gardening tools, candles, evewsar, clocks, luggage,
paper goods, artwork, toys, cxercise cguipment,
gloctronics, and appliances; Retaf] variety stores; CL
4%: Providing a website foaturing blogs and non-
downloadable publications in the nature of articles in
the ficlds of nutrition, fitness, sexuality, psychological
self-improvement, personality identification and
matching, personal relationships and dating,
spirifuality, horoscopes and astrology, fashion, music,
andd yeviews and recommendations for books;
Conducting workshops and seminars in the figlds of
nutrition, fitness, sexuality, psychological self-
noprovement, porsonality identification and matching,
personal relationships and daling, spirituality,
boroscopes and astrology, fashion, music and reviews
and recommendations for books; Personal fitness
tratning services and consultancy; Tl 44: Consulting
services in the Helds of heshth and nuirition; Providing
a website featuring information about health, wellness
and nutrition; CL 45: Persongl lifestyle consulting
services; Personal lifestvle consuliing services in the
naturs of recommending books and music to
conswmers according to their ifestyle and personality;
Computer dating services; Consulting in the field of
personal refationships; Matchmaking services; Personal
tifestyle consulting services in the ficlds of spivituality,
persenality identification and maiching, horoscopes
and astrology; Fashion consuliing services)
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115-53% | Archebooks 1313/11 Cla. 16, 41, 45 (CL 18 Magazines in the field of
§5/484201 | recommending books to consumers according to their
Hfestyle and personality; CL 41 Conducting
workshops and seminars in the field of recommmending
books fo consumers according to thetr lfestyle and
personality; Providing a website featuring Mogs and
non-downloadable publications in the natwe of articles
in the field of recommending books to consumers
according t© their lifestyle and personality; CF 48;
Personal lifestyle consulting services in the nature of
recommending books to consumers according to their
tifostyle and personality)

115-65 | Archechild 12720411 Cls. 4, 16, 25, 35, 41, 45 (O 4 Candle-making kits;

§/500283 | Candles; Fire lighters; Patio torches; CL 18 Magazines
in the field of nutrition, Stuess, sexuality,
peychological self-improvement, personality
identification and matching, personal relationships and
dating, spirtiuality, horoscopes and astrology, fashion,
mrusic, and book recommendations and reviews; Series
of non~fiction books in the Held of nutrition, fitness,
sexuality, peychological selfimprovement, personality
identification and matching, personal relationships and
dating, spirituslity, horoscopes and astrelogy, fashion,
music, and book recommendations and reviews; CL 28
Beach footwear; Beachwear; Coats; Divesses; Footwear;
Gloves; Head wear; Hosiery; Jeans; Lingerie;
Neckwear; Pajamas; Robes; Scarves; Shapewear,
namaly, body shapers, body suils, bras, and girdles;
Shirts; Shoes; Shorts; Slacks; Sleepwear; Slippers;
Socks; Sweat pants; Sweat shirts; Sweaters; Swimwear;
Toshirts; Underganuents; Wormen's athletic tops with
bailt-in bras; €L 3% Retail department store serviees;
Retail stors services featiring books, music, appavel,
shoes, handbags, jewelry, food, boverages, dining and
kitchen utensils and linens, bakeware, cookware,
farniture, bath snd bedding linens, gardening tools,
candles, evewear, clocks, luggage, paper goods,
artwork, toys, exercise squipment, slectronics, and
appliances; Retatl variety stores; CL 41 Conducting
workshops and seminars in the ficlds of nutrition,
fitness, sexuality, psychological self-improvement,
personaltly Wentification and matching, personal
relationships and dating, spirvituality, horoscopes and
astrology, fashion, music and book recommendations
and reviews; Providing a website featuring blogs and
non-downloadable
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CONTINUED FROM ABOVE:

publications in the vature of articles in the field(s} of
nutrition, fitness, sexuality, psychological self-
improvement, personality identification and matching,
personal relationships and dating, spirituatity,
horoscopes and astrolopgy, fashion, music, and book
recommendations and reviews; Tl 45 Personal
Lifestyle cousulting services)

s

s,

(94
4]
]

Archedist

RS/ARGTHS

Cla. 5, 16, 28, 29,30, 32, 41, 44

{CL 8! Herbal supplements; Meal replacement bars;
Nutritional shakes for use a5 a meal substitute;
Nutritional supplements; O 16: Magazines in the field
of nutrition and fitness; Series of non-fiction books in
the feld of mutrition and fitness; CL 38 Manually-
operated exercise equipment, namely, squipment for
gxercise of the abdomen, thighs, calves, buttocks, back,
chest, shoulders, arms, forearms, neck, and facial
muscies; Mannally-operated exercise squipment; CL
29 Drairy-based beverages; Froit chips; Milk proteins;
Nut and seed-based snack bars; Potato chips; Processed
frrdt- and nut-based food bars; Protein based, nutrient-
dense snack bars: Protein based, nuirient-dense snack
foods; Refrigerated food package combinations
consisting primarily of meat, chesse or processed
vegetables for purposes of creating a sandwich; Salads
except macarond, rice, and pasta salad; Snack dips;
Snack mix consisting of primarily of processed nuts,
seads, dried frult and also including chooolate; Say
chips; Soy protein for use as & food additive; Sov-based
food bars; Vegetable chips; Yogurt drinks; Yoguoris;
Frozen or packaged meals consisting primarily of meat,
fish, poultey or vegetables; CL 38 Coffes; loe cream
drinks; Shakes; Tea: €L 32 Frudt drinks gnd ot
Juices; Soft drinks, naeely, non-carbonated soft drinks;
A 41 Conducting workshope and seminars in the
felds of mutrition and filness; Personal ftness training
services and consultaney; Providing a website featuring
blogs and non-downloadable publications in the nature
of articles in the feld{s) of nuirition and Stness; T, 44;
Consulting services in the fields of health and nuirition;
Providing a websile featuring information about health,
wellness and notrition)
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Archemate 127711 Cls. 16, 41, 45 {(CL 16 Magazines in the feld of
85/489419 | sexuality, psychological selfimprovement, personality
identification and matching, personal relationships and
dating; Series of non-Setion books in the feld of

- sexuality, psychological selfiimprovement, personality
identification and matching, personal relationships and
dating; €1 41: Conducting workshops and seminars in
the Helds of sexuality, psychological self-improvement,
personality identification and matching, personal
relationships and dating; Providing a website featuring
blogs and non-downleadable publications in the nature
of articles in the Held(s) of sexuality, psychological
self-improvemnent, personality identification and
matching, personal relationships and dating: €L 48
Compmuter dating services; Consuliing in the field of
personal relationships; Matchmaking services)

Archescope 1277118 Cls. 16, 41, 45 (CL 16 Magazines in the felds of
85/488475 | spirttuality, personality identtfication and matching,

horoscopes and astrology; Series of non-fiction hooks
in the fields of spirttuality, personality identification
and matching, horoscopes and astrology; CL 41
Conducting workshops and seminars in the fields of
spirttuality, personality identification and matching,
horoscopes and astrology; Providing a website
featuring blogs and non-downloadable publications in
the nature of articles in the fields of spirituality,
personality identification and matching, horoseopes
and astrology; €L 45: Personal consuliing services in
the fields of spiriuality, personality identification and
matching, horoscopes and astrology)
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Archesiar

Cls. 4, 18, 25, 35, 41, 45 {(CL 4: Candle-meaking kits;
Candles; Fire lighters; Patio torches; €L 16 Magazines
in the field of nutrition, ftness, sexuality,
psvehological self-improvement, personality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and book recommendations and reviews; Series
of non-fiction books in the field of nutrition, fitness,
sexuality, peychological self-dmprovement, personality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
musie, and book recommendations and reviews; (L 25
Beach footwear; Beachwear; Coats; Dresses; Footwear;
Gloves; Head wear; Hoslery; Jeans; Lingerie;
Neckwear; Pajamas; Robes; Scarves; Shapewear,
namely, body shapers, body suits, bras, and girdles;
Shirts; Shoes; Shorts; Slacks; Sleepwear; Slippers;
Socks; Swest pants; Sweat shirts; Sweaters; Swimwear;
T-shirts; Undergarments; Women's athletic tops with
buili~in bras; Cl 35: Retail department store services;
Retail store services featuring books, music, apparel,
shoes, handbags, jewelry, food, beverages, dining and
kitchen uiensils and linens, bakeware, cookware,
forniture, bath and bedding linens, gardening tools,
candles, eyewear, clocks, luggage, paper goods,
arbwork, loys, exercise equipment, electronics, and
appliances; Retail variety stores; CL 41: Conducting
workshops and seminars in the felds of nuirition,
fitness, sexuality, psyvchological self-improvement,
personality identification and maiching, personal
relationships and dating, spirituality, horoscopes and
astrology, fashion, music and book recommendations
and reviews; Providing a website featuring blogs and
non~-downloadable publications in the nature of articles
in the feld(s) of nutrition, fitness, sexuality,
psychological self-improvement, personality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and book recommendations and reviews; Cl. 45:
Personal lifestyle consulting services)
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Archesivie

LT
B5/4BOGS2

Cls. 18, 25, 41, 45 (CL 16 Magazines in the field of
fashion; Neries of non-ficton books in the feld of
fashion; CL 28 Beach footwear; Beachwear; Coats;
Dresses; Footwear; Gloves; Head wear; Hoslery; Jeans;
Lingerie; Neckwear; Pajamas; Robes; Scarves;
Shapewaear, namely, body shapers, body suits, bras, and
girdles; Shirts; Shoes; Shorts; Slacks; Sleepwear;
Slippers; Socks; Sweat pants; Sweat shivts; Sweaters;
Swimwear; 1-shirts; Undergarments; Women's athietic
tops with built-in brag; €L 41 Conducting workshops
and seminars in the field of fashion; Providing a
website featuring blogs and non-downloadable
publications in the nature of articles in the feld(s) of
fashion; €L 48: Fashion consulting services)

11560

Archetrade

1273/
85/489261

CL 35 (Providing a website featuring an on-lne trading
marketplace for trading and exchanging apparel,
footwear, books, and other general merchandise with
other member users}

115-38

Archehunes

12713711
85/494170

Cls. 16, 35, 41, 45 (CL 16 Magazines in the field of
recommending mosic to consumers according to their
tifestyle and personality; Series of non-fiction books in
the field of recommending music fo consumers
according to their festyle and personality; CL 38: On-
fime retail stove services featuring downloadable pre-
recorded musie and video; CL 41 Conducting
workshops and seminars in the feld of recommending
music to consumers according to thelr Hfestyle and
personality; Providing a wehsite featuring blogs and
non-dowrtloadable publications in the nature of articles
in the feld of recommending music 1o consumers
aceording to their Hfestyle and personality; (L 48
Personal Bifestyle consaliing services in the natare of
recommending music o consumers according to their
Hfestvle and personality)

s

Archetypes

1, 4 {candles)
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1155 | Archetypes 27810 CL 8 {mandcure sets)

FIR30137

118-8 | Archetypes 2/8/10 {1 @ {decorative magneis)
77930144

1157 | Archetypes 278410 CL 14 (jewelry}
TIO30150

1153-8 | Archetvpes CL 16 (blagk jownals)

ook _?~.1
)
i
o

il @3@?6%3

1158 1 Aschetypes 281G CL 18 {all-purpose carrying bags; imitation leather key
TTO30181 | chaing; leather kev chaing)
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115-10 | Archetypes A8/16G CL 21 (beverage glassware)
TIA3G2

115-11 | Archetvpes AEG CL 22 Guultt-parpose cloth bags)
FIA3021S

115-12 | Archetypes 281G CL 24 {kitchen towels)
T3

11813 | Archetypes I ClL. 36 {decorative ribbons)
TEHORGAGT

115-14 | Archetypes 2810 €l 27 {door mais}
TIR3GS09

11515 | Avchetypes 2IR10 CL 28 {card games)
TT30531
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Archetype L
Dolls

Cl 28 (Action figures and accessories thevetor, Baby
multiple activity toys; Balls for sports; Bath tovs;
Battery operated action toys; Bendable tovs; Board
games; Bubble making wand and solution sets; Card
gantes; Children's multiple activity toys; Christmas
stockings; Christmas tree ormaments and decovations;
Christmas tree skirts; Crib toys; Dolls and accessories
therefor; Blectronic learning tovs; Mechanical toye; Pet
toys; Puzrles; Ride-on toys and accessories therefor;
Stuffed and plosh toys; Toy andmeals and accessoriss
therefor; Toy bakeware and cockware; Toy building
blocks; Toy figures)

ArchetypeMe

12777
BH/489233

Cle 4, 8,8, 14, 16, 18, 21, 22, 24, 26, 27, 28, 35, 41, 45 |
{CL 4: Candlic-making kits; Candles; Five lighters;
Patio torches; CL §: Disposable razors; Disposable
tableware, narnely, knives, forks and spoons; Eyvelash
curlers; Fireplace tool seis sold a8 2 noit; Gardening
ools, namely, trowels, shears, and manually operated
pruners; Manicure sets; Scissors; Tableware, namely,
knives, forks and spoons; Bleciric hand-held hair
styling trons; CL % Decorative magnets; Hyeglass
chiaing and cords; Bvewear; Evewsar cases; T 14:
Clocks; Jewelry; Jeweley boxes; Jewelry cases; Jowelry
organizers; Watches; CL 16 Art pads; Art paper; :
Artists’ brushes; Artists’ pencils; Artists’ pens; Arts and
craft clay kits; Avts and crafl paint kits; Baby books;
Blank journals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Crayons; Decorative paper bows for
wrapping: Pramed art prints; Gift bags; Gift boxes; Gift
wrapping paper; Greeting cards; Letter openers;
Magazines m the Held of nutrition, Hiness, sexuality,
psychological self-improvement, personality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and reviews and recommendations for books;
Markers; Note cards; Paper napking; Paper table lnens;
Photograph alburos; Printed invitations; Scrapbook
atbums: Series of non-fiction books tn the field of
auirition, fithess, sexuality, peychological selfs
uprovement, personality identification and matching,
personal relationships and dating, spivttuality,
horoscopes and astrology, fashion, music, and reviews
and recommendations for books; CONTINUED
BELOW
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Archetype Me

AschetypeMe

CL 18: All-purpose carrying bags; Backpacks;
Briefeases; Business card cases; Cluteh purses; Collars
for pets; Cosmetic bags sold empty; Dog clothing; Dog
leashes; Handbags; Imitation leather key chains; Key
cases; Key wallets; Leather kev cases; Leather key
chains; Luggage; Luggage tags; Umbrellas; Wallets;
Wristlet bags)

£, 21 Bakeware; Baskets of wicker; Bath brushes;
Bath sponges; Beverage glassware; Bird feeders; Bird
houses; Bowls; Bread boxes; Brooms; Candle holders:
Candle souffers; Candlesticks; Carafes; Ceramic
figurines; Cleaning sponges; Coasters, not of paper and
other than table Hnen; Containers for houschold use;
Cosmetic brushes; Decanters; Decorative plates;
Dinnerware; Dispensers for facial tssues; Dispensers
for Hgwd soap; Dispensers for paper towels;
Disposable dinnerware, namely, plates and
servingware; Dust pans; Facial sponges for applying
make-up; Feather dusters; Flower baskets; Flower pots;
Gardening gloves; Glass jars; Hair broshes; Hair
combs; Laundry baskets; Napkin rings; Ovenware; Pet
brushes; Pet feeding dishes; Pet treat jars; Pionic
baskets sold empty; Plastic water boitles sold empty;
»alt and pepper mills; Salt and pepper shakers;
Servingware for serving food and drinks; Stained glass;
Vases; Cl. 22: Laumdry bags; Mulii-purpose cloth bags;
Shoe bags for storage; CL 24: Bath gloves; Bath lnen;
Bath towels; Beach towels; Bed blankets; Bed Hnen;
Bed pads; Bed spreads; Bed throws; Comforters;
Coverlets; Curtains; Handkerchiefs; Kitchen Hnens;
Kitchen towels; Shower curtain liners; Shower
curtaing; Table hinen; Table pads; Textile wall
hangings; Vinyl place mats; Cl. 26: Artificial flower
arrangements in containers; Artificial frutt; Artificial
plants; Artificial toptaries; Antificial wreaths; Bows for
wrapping; Decorative ribbons); CL 27: Area rugs; Bath
mats; Door mats; Non-textile wall hangings; Pet
feeding mats; Wallcoverings; CL 28: Action figures
and accessories therefor; Bathiub toys; Battery
operated action foys; Bendable toys; Board games;
Bubble making wand and solution sets; Card games;
Children’s multiple activity toys; Christmas stockings;
Christmas free ornaments and decorations; Christmas
tree skirts; Cribs toys; Dolls and accessories therefor;
Electronic learning tovs; Mechanical tovs; Pet toys;
Puzzles, Stuffed and plush toys; Toy animals and
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CONTINUED FROM ABOVE:

accessories therefor; Toy bakeware and cookware; Toy
butlding blocks; CL 35: Retail store services fegturing
boolks, music, handbags, jewelry, food, boverages,
dining and kitchen wiensils and Hnens, bakeware,
cookwars, frniture, bath and bedding linens,
gardening tools, candles, eyewear, clocks, luggage,
paper goods, artwork, {oys, exercise equipment,
electronics, and appliances; none of the aforementioned
goods being related to architecture and design; Ch 41:
Conducting workshops and seminars in the felds of
nutrition, fStoess, sexuality, psychological self-
improvement, personality identification and matching,
personal relationships and dating, spivitoality,
horoscopes and astrology, fashion, music and reviews
and recemmendations for books; Providing & website
featuring blogs and non-downloadable publications in
the nature of articles in the Held(s) of mutrition, ftness,
sexuality, peychological selfimprovementd, personality
identification and roaiching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and reviews and recommendations for books;
L 45 Personal Hivstyle consulting services)
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Archetypeme /21712 Cls. 4, 8, 9, 14, 16, 18, 21, 22, 24, 26, 27, 28, 35, 41,
BR/3T5628 | 44, 45 (€1, 4: Candle making kits; Candles; Fire
ighters, Patio torches; €L 8: Disposal razors;
Disposable tableware, namely, knives, forks and
spoons; Hyelash curlers; Fireplace tool sets sold as a
wit; Gardening tools, namely, rowels, shears, and
manuatiy-operated pruners; Manicure sets; Scissors;
Tableware, namely, knives, forks and spoons; Blectric
hand-held hair styling irons; CL $: Decorative
magnets; Eyeglass chaivs and cords; Hyewear;
Eyewear cases; CL ¥4: Clocks; Jewelry; Jewelry
boxes; Jewelry cases; Jewslry organizers; Watches; CL
160 Art pads; Avt papor; Artists’ brushes; Artists'
pencils; Artists’ pens; Arts and orafl olay kits; Anis and
crafl paint kits; Baby books; Blank journals; Calendars;
Coloring books; Cosmetic pencil sharpeners; Crayons;
Decorative paper bows for wrapping; Framed art
prints; Giff bags; Gift boxes; Gift wrapping paper;
(reeting cards; Letter openers; Magazines in the fields
of nutrition, fitness, sexyality, peychological self-
toprovement, personality identification and matching,
personal relationships and dating, spivituslity,
horoscopes and astrology, fashion, musie, and reviews
and recommendations for books; Markers; Note cards;
Paper napkins; Paper table linene; Photograph albums;
Printed invitations; Scrgpbook albams; Series of non-
Hetion books in the ficlds of nutrition, fitness,
sexuality, psychological selfimprovement, personality
wdentification and matching, porsonal relationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and reviews and recommendations for books;
{4, 18: All-purpose carrving bags; Backpacks;
Briefcases; Business card cases; Cloich purses; Collars
for pets; Cosmetic bags sold empty; Dog clothing; Dog
icashes; Handbags; Imitation leather key chaing; Key
cases; Koy wallets; Leather key cases; Leather key
chamng; Luggage; Luggage tags; Umbrellas; Wallets;
Wristlet bags}

CONTINUED BELOW:
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CONTINUED FROM ABOVE:

1. 21 Bakeware; Baskets of wicker; Bath brughes;
Bath sponges; Beverage glassware; Bird feeders; Bind
houses; Bowls; Bread boxes; Brooms; Candle holders;
Candle snuffers; Candlesticks; Carafes; Ceramic
figurines; Cleaning sponges; Coasters, not of paper and
other than table Haen; Containers for houschold use;
Cosmetic brushes; Decanters; Decorative plates;
Dxnnerware; Dispensers for facial tissges; DHspensers
for Hauid soap; Dispensers for paper towels;
Disposable dinnerware, namely, plates and
servingware; Dust pans; Facial sponges for applying
make-up; Feather dusters; Flower baskets; Flower pots;
Gardening gloves; (Glass jars; Hair brushes; Mair
comnbs; Laundry baskets; Napkin rings; Ovenwarse; Pet
brushes; Pet theding dishes; Pet treat jars; Pionic
baskets sold empty; Plastic water bottles sold empty;
Salt and pepper mills; Salt and pepper shakers; :
Servingware for serving food and drinks; Stained glass;
Vases; CL 2% Laundry bags; Malti-purpose cloth hags; |
Shoe bags for storage; CL 24: Bath gloves; Bath Huen;
Bath towels; Boach towels; Bed blankets; Bed linen;
Bed pads; Bed spreads; Bed throws; Comforters;
Coverlets; Curtains; Handkerchiefs; Kitchen linens;
Kitchen towels; Shower curlain Hners; Shower
curtaing; Table Hnen; Table pads; Textile wall
bangings; Vinyl place mats; CF 262 Artificial fower
arrangements in containers; Artificial fruit; Artificial
plants; Artificial toplaries; Artificial wreaths; Bows for
wrapping; Decorative ribbons; CL 27: Area rugs; Bath
mats: Door maits; Non-textile wall hangings; Pet
feading mats; Wallcoverings; )

CONTINUED BELOW:
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CONTINUED FROM ABOVE:

CL 28 Action figures and accessories therefor;
Bathtub tovs; Battery operated action tovs; Bendable
toys; Board games; Bubble making wand and solution
sets; Card games; Children's muoltiple activity toys;
Christmas stockings; Christmas tree ornaments and
decorations; Christmas fres skirts; Crib tovs; Dolls and
acoessories therefor; Eleotrondc learning toys;
Manually-operated exercise squipment; Mechanical
toys; Pet toys; Puzzles; Stulffed and plush tovs; Toy
animals and acoessories thevefor; Tov bakeware and
cookware; Toy building blocks; €L 38: Refatl store
services featuring books, music, handbags, jewelry,
food, beverages, dining and kitchen uiensils and Hoens,
bakeware, coolowars, furniture, bath and bedding
linens, gardening tools, candles, evewear, clocks,
tuggage, paper goods, artwork, ovs, exercise
squipment, electronics, and appliances, none of the
aforementioned goods being related to architecturs and
design; CL 41: Froviding a website featuring blogs and
non-downloadable pablications in the nature of articles
in the fiolds of nuirition, fithess, sexuality,
psychological selfimprovement, personality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and reviews and recommendations for books;
Conducting workshops and seminars in the fields of
nufrition, finess, sexuality, psychological self-
mprovement, personality identification and matching,
personal relationships and dating, spivituality,
horoscopes and astrology, fashion, music and reviews
and recommendations for books; Personal fithess
training services and consultancy; CL 44 Consalting
services in the fields of health and nutrition; Providing
a webstie featoring information abowt health, wellness
and nutrition; CL 43%: Personal lifestyle consalting
services; Personal lifestvle consulting services in the
vatore of reconunending books and music to
consumers according fo thelr lifestyle and personality;
Computer dating services; Consulting in the field of
personal relationships; Matchmaking services; Personal
consulting services in the felds of spirituality, personal
wdentification and matching; horoscopes and asirology;
Fashion consulting services)
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Cls. 35, 38, 41, 42, 44, 45 (CL 35: On-line retail store
services featuring downloadable pre-recorded music
and video, books, apparel, shoes, handbags, jewelry,
food, beverages, dining and kitchen utensils and linens,
bakeware, cookware, furniture, bath and bedding
linens, gardening tools, candles, eyewear, clocks,
tuggage, paper goods, artwork, toys, exercise
equipment, electronies, and appliances; Retall store
services featuring books, music, apparel, shoes,
handbags, jewelry, food, beverages, dining and kitchen
viensils and linens, bakeware, cookware, furniture, hath
and bedding linens, gardening tools, candles, eyewear,
clocks, luggage, paper goods, artwork, toys, exercise
equipment, electronics, and gppliances; Providing a
website featuring an on-line trading marketplace for
trading and exchanging apparel, footwear, books, and
other general merchandise with other member users;
Compiling of information into computer databases;
Marketing, advertising and promotion serviges,
namely, providing adveriising space on-line, providing
tools for interactive marketing, and providing tools for
advertisers to provide customized content to
consumers; Market research and business marketing
information services, namely, facilitating shaving of
relevant information of brands, medis and on-Hne
content; Advertising services, namely, promoting the
goods and services of others via computer and
communication networks by compiling information
into computer databases and sllowing conswmers to
share information about the goods and services of
others; CL 38: Telecommunication services, namely,
providing on-line and telecommunication facilities for
real-lime interaction between and among gsers of
computers, mobile and handheld computers, and wired
and wireless communication devices; Enabling
individuals to send and recelve messages via email,
instant messaging or a website in the field of general
interest; Providing on-line chat rooms and electronic
bulletin boards for transmission of messages among
users in the field of general interest; Providing an on-
Hne community forum for users to share information,
photos, andio and video content sbout themselves, their
bkes and dislikes and daily activitics, to get feedback
from their peers, to form virtual communities, and (o
engage in social networking}

CONTINUED BELOW
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CONTINUED FROM ABOVE

(€1 4% Providing a websiie featuring blogs and non-
downloadable publications In the nature of articles in
the felds of nutrition, fitness, sexuality, psychological
seif-improvement, personality identification and
matching, personal relatiouships and dating,
spirituality, horoscopes and astrology, fashion, and
reviews and recommendations for music and books;
Conducting workshops and seminars in the felds of
mutrition, fitness, sexuality, psychological self-
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, and reviews and
recomnendations for music and books; Personal fithess
training services and consultancy; CL 42: Computer
services, namely, creating on-lne virtual communities
for users to organize groups and cvents, participate in
discussions, and engage in sovial networking;
Compuder services, namely, hosting on-line facilities to
gnable or facilitate the uploading, downloading,
streaming, posting, displaying, blogging, Hnking,
sharing or otherwise providing electronic media or
information over communication networks; Providing
an on-line network service that enables users to transfer
personal identity data to and share personal identity
data with and among multiple websites; Providing a
website featiring technology that enables on-line users
i ereate personal profiles featuring secial networking
information and to transfer and share such information
among multiple websites; Computer services, namely,
creating indexes of information, sites and other
resources available on computer networks; Providing
temporary use of non-downloadable software
applications for social networking, creating a virtual
community, and transmission of audio, video,
photographic images, text, graphics and data;
Computer services in the nature of customized web
pages featuring wser-defined or specified information,
personal profiles, sudio, video, photographic images,
text, graphics and snabling users to upload and share
video, photos, text, graphics and data; Creating and
maintaining blogs for others)

CONTINUED BELOW:
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CONTINUED FROM ABOVE

{CL 44: Consulting sorvices in the fields of health and
natritiorn; Providing a website featuring information
about health, wellness and nutrition; CL 4%; Personal
tifestyle consulting services; Personal lifestyle
consuliing services in the nature of recoramending
books and music 1 consumers according to their
Lifestyle and porsonality; Computer dating services;
Consulting in the feld of personal relationships;
Matchmaking services; Porsonal lifestyle consulting
services in the fields of spirituality, persongHty
identification and matching, horoscopes and astrology;
Fashion consulting services; On-line social networking
SCrVIQEes)

115-66

Archetypeme.co
m

3/6/12
B5/561654

Cls. 4, 8,9, 14, 16, 18, 21,22, 24, 26, 27, 28, 35, 41, 45
{CL 4 Candle-making kits; Candles; Fire lighters;
Patio torches; CL. 8: Disposable razors; Disposable
tableware, namely, knives, forks and spoons; Evelash
carlers; Fireplace tool sets sold as a unit; Gardening
tools, namely, trowels, shears, and manually operated
prupers; Manicure sets; Scissors; Tabloware, namely,
knives, forks and spoons; Electric hand-held hair
styling irons; €L 8 Decorative magnets; Eveglass
chains and cords; Evewesr; Evewear cases; Ch 14:
Clocks; Jewelry; Jowelry boxes; Jewelry cases; Jowelry
organizers; Watches; CL 18 Art pads; Art paper;
Artists' brushes; Artists’ pencils; Artists’ pens; Aris and
craft clay kits; Arts and craft paint kits; Baby books;
Blank journals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Crayons; Decorative paper bows for
wrapping; Framed art prints; Gift bags; Gifi boxes; Gift
wrapping paper; Grecting cards; Letier openers;
Magazines in the field of nutrition, fitness, sexuality,
psychelogical selfdmprovement, personality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and reviews and recommendations for books;
Markers; Note cards; Paper napking; Paper table Huens;
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Photograph albums; Privted invitations; Scrapbook
atbums; Series of non-fiction books in the feld of
nufrition, fitness, sexuality, psychological self
improvemment, personality identification and matching,
personal relationships and dating, spirituslity,
horoescopes and astrology, fashion, music, and reviews
and recommendations for books; Ch 18: All-purpose
carrying bags; Backpacks; Briefoases; Business card
cases; Chuch purses; Collars for pets; Cosmetic bags
sold enpty; Dog clothing; Dog leashes; Handbags;
Imitation leather key chains; Key cases; Key wallats;
Leather key cases; Leather key chains; Luggage;
Luggage fags; Umbrellas; Wallets; Wristiet bags)

{CL 21: Bakeware; Baskets of wicker; Bath brushes;
Bath sponges; Beverage glassware; Bird feeders; Bird
houses; Bowls; Bread boxes; Brooms; Candle holders;
Candle snuffers; Candlesticks; Carafes; Ceramie
figurines; Cleaning sponges; Coasters, not of paper and
other than table lnen; Containers for houschold use;
Cosmetic brushes; Decanters; Decorative plates;
Dimmerware; Dispensers for facial tissues; DHapensers
for liguid soap; Dispensers for paper towels;
Ergposable dinnerware, namely, plates and
servingware; Dust pans; Facial sponges for applving
make-up; Feather dusters; Flower baskets; Flower pots;
Gardening gloves; Glass jars; Hair brushes; Hair
combs; Laundry baskets; Napkin rings; Ovenware; Pet
brushes; Pet feeding dishes; Pet treat jars; Pionic
baskets sold cmipty; Plastic water bottles sold empiy;
Salt and pepper mills; Salt and pepper shakers;
Servingware for serving food and drivks; Stained glass;
Vases; CL 22: Laondry bags; Multi-purpose cloth bags;
Shoe bags for storage; €1 24: Bath gloves; Bath linen;
Rath towels; Beach towels; Bed blankets; Bed Hnen;
Bed pads; Bed spreads; Bed throws; Comforiers;
Coverlets; Curtains; Handkerchiefs; Kitchen linens;
Kitchen towels; Shower curtain lners; Shower
curtains; Table Hoen; Table pads; Textile wall
hangings: Vinyl place mats; CL, 26: Astificial flower
arrangements in condainers; Artificial frury; Artificial
plants; Artificial fopiaries; Artificial wreaths; Bows for
wrapping; Decorative ribbons)

CONTINUED BELOW:
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CONTINUED FROM ABOVE: (CL 27: Ares rugs;
Bath mats; Door mats; Non-texiile wall hangings; Pet
feeding mats; Wallcoverings; €L 38: Action figures
and accessories therefor; Bathiub toys; Battery
operated action tovs; Bendable tove; Board games;
Bubble making wand and solution sets; Card games;
Children's multiple activity toys; Christmas stockings;
Christmas troe omaments and decorations; Christmas
tree skirts; Crib toys; Dolls and accessories therefor
Electronic learning toys; Mechanical toys; Pet toys;
Puzzles, Stuffed and plush toye; Toy animals and
accessories therefor; Toy bakewsre and cockware; Toy
building blocks; CL 35 Retail store services featuring
books, music, handbags, jewelry, food, beverages,
dining and kitchen utensils and linens, bakeware,
cookware, furniture, bath and bedding linens,
gardening tools, candles, eyewear, clocks, lnggage,
paper goods, artwork, toys, exercise squipment,
electronics, and appliances; none of the foregoing
goods being related to architecture and design; CL 41:
Condocting workshops and sominars in the fields of
nufrition, fitness, sexuality, peychological self
improvement, personality identification and matching,
personal relationships and dating, spivituality,
horoscopes and astrology, fashion, music and reviews
and recommendations for books; Providing 2 website
featuring blogs and non-downloadable publications in
the nature of articles in the flelds of nutrition, fitness,
sexuality, psychological selfimprovement, pereonality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and reviews and recommendations for books;
CL 45: Porsona} lfestvle consulting services)
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/12 Cls, 35, 38, 41, 42, 44, 45 {CL 38: On-line retail store
5/668994 | services featuring downloadable pre-recorded music
Mhﬁ{ym\‘}}\ and video, books, apparel, shoes, handbags, jewelry,
food, boverages, dining and kitchen utensils and Hnens,
hakeware, cookware, furniture, bath and bedding
tinens, gardening tools, candles, evewear, clocks,
tuggage, paper goods, artwork, toys, exercise
eguipment, electronics, and applances; Retail store
services featuring books, music, apparel, shoes,
handbags. jewelry, food, beverages, dining and kitchen
utensils and Hnens, bakeware, cookware, furniture, bath
and bedding Hnens, gardening tools, candles, eyewear,
clocks, lugpage, paper goods, artwork, foys, exercise
eguipment, clectronics, and apphances; Providing 8
websile featuring an on-line trading marketplace for
rading and exchanging apparel, footwear, books, and
other general merchandise with other member users;
Compiling of information into compuier databases;
Marketing, advertising and promotion services,
namely, providing advertising space on-Hne, providing
tools for interactive marketing, and providing iools for
advertisers to provide costomized content to
consumers; Markst research and business marksting
information services, namely, facilitating sharing of
relevant information of brands, media and on-Hne
content; Advertising services, namely, promoting the
goods and services of others via computer and
comanurication networks by compiling information
inte computer databases and allowing consumers 1o
share information ghout the goods and services of
others; CL 38 Telecommunication services, namely,
providing on-line and telecommumication fcilities for
regl-time interaction botwoen and among users of
compuiers, mobile and handheld computers, and wired
and wireless commmumication devices; Enabling
mdividuals to send and receive messages via email,
instant messaging or a websile in the feld of general
interest; Providing on-line chat rooms and electronic
bulletin bogrds for transmission of messages among
users in the field of general interest; Providing an on-
Hue commundty forum for users {o share information,
photos, andio and video content ahout themselves, their
fikes and dislikes and daily activities, to get feedback
from their peers, to form virteal communities, and to
engage in social networking)

CONTINUED BELOW:
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CONTINUED FROM ABOVE

{CL 41: Providing a webhsite featuring blogs and non-
&mhﬁt}*pgs\\t\\ downloadable publications in the nature of articles in
the ficlds of nutrition, fitness, sexuality, psychological
self-improvement, personality identification and
matching, personal relationships and dating,
spirituality, horoscopes and astrology, fashion, and
reviews and recommendations for music and books;
Conducting workshops and seminars in the felds of
nuirition, fitness, sexuality, psvehological self-
unprovement, personality Wentification and matching,
personal relationships and dating, spivituality,
horoscopes and astrology, fashion, and reviews and
recomumendations for music and books; Personal fitness
{raining services and consultancy; CL 42: Computer
services, namely, creating on-lne virtual communities
for users to organize groups and events, participate in
discussions, and engage in social networking:
Computer services, namely, hosting on-Hne facilities 1o
enable or faciitiate the uploading, downloading,
streaming, posting, displaying, blogging, linking,
sharing or otherwise providing electronic media or
information over communication nstworks; Providing
an on-line network service that enables users to transfer
personal identity data to and share personal identity
data with and ammong multiple websites; Providing s
website festwing technology that enables on-lne users
1o ereate personal profiles foaturing social networking
information and o transfer and share such information
among muliiple websites; Computer services, namely,
creating indexes of information, sites and other
resources available on computer networks; Providing
temporary use of non-downloadable software
applications for social networking, creating a virtual
community, and transmission of audis, video,
photographic images, text, graphics and data;
Compaiter services in the nature of customized web
pages featuring user-defined or specified information,
personal profiles, audio, video, photographic tmages,
text, graphics and enabling users to upload and share
video, photos, text, graphics and data; Creating and
mainfaining blogs for others)

CONTINUED BELOW:
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{CL 44: Consulting services in the fields of health and
nutrition; Providing a wehsite featuring information
about health, wellness and nutrition; CL 4%: Personal
bifestyle consulting services; Personal Hifestyle
consulting services in the natiwe of recommending
books and music to consumers according io their
lifestyle and personality; Computer dating services;
Consulting in the figld of personal relationships;
Matchmaking services; Personal lifestyle consaliing
services in the fields of spirituality, porsonality
identification and matching, horoscopes and astrology;
Fashion oonsulting services; On-line social networkdng
Services)

Archetvpes

127311
85/489678

Cls. 16, 41, 45 (C1. 16 Magazines in the field of
nutrition, fitness, sexvality, peychological self
nprovement, personality identification and matching,
personal relationships and dating, spivituality,
horoscopes and astrology, fashion, music, and reviews
and recommendations for books; Series of non-fiction
books in the fisld of nutrition, ftness, sexuality,
psychological self-improvement, personality
identification and matching, personal refationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and reviews and recommendations for books;
L 41 Conducting workshops and seminars in the
fields of nutrition, fitness, sexuslity, psychological self
improvement, porsonality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music and reviews
and recommendations for books; Providing a website
featuring blogs and non-downloadable publications in
the natore of articles in the field(s) of nutrition, fitness,
sexuality, psychological selfimprovement, personality
identification and maiching, personal relationships and
dating, spirituality, horoscopes and astrology, Tashion,
music, and reviews and recommendations for books;
CL 45: Personal Lifestyvle consulting services)
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Cle 4,8, 9, 14, 16, 18,21, 22,24, 26,27, 28, 35, 41, 45
{CL 4: Candle-making kits; Candles; Fire lighters;
Patio torches; €L 8: Disposable razors; Disposable
tableware, namely, knives, forks and spoons; Byelash
curlers; Fireplace too!l sets sold as 3 unit; Gardening
tools, namely, trowels, shears, and manually operated
pruners; Manicure sets; Scissors; Tableware, namely,
kutves, forks and spoons; Flecric hand-held hair
stvling irons; CL % Decorative magunets; Eveglass
chains and cords; Evewear; BEvewsar cases; UL 14
Clocks; Yewelry; Jewslry boxes; Jewelry cases; Jewelry
organizers; Watches; CL 16: Art pads; Art paper;
Artists’ brushes; Artists’ pencile; Artisis’ pens; Arts and
craft clay kits; Arts and crafl paint kits; Baby books;
Blank journals; Calendars; Coloring books; Cosmetic
pencil sharpenevs; Crayons; Decorative paper bows for
wrapping; Framed art printe; Gift bags; Gift boxes; Gift
wrapping paper; Greeting cards; Letter openers;
Magazines in the field of nulrition, finess, sexuality,
psychological self-improvement, personality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
musie, and reviews and recommendations for books;
Markers; Note cards; Paper napkins; Paper table lpens;
Photograph albwmms; Printed invitations; Scrapbook
albums; Series of non-fiction books in the field of
nuirition, fitness, sexuality, peychological self-
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music, and reviews
and recommendations for books; CL 18: All-purpose
carrying bags; Backpacks; Briefcases; Business card
cases; Cluteh purses; Collars for pets; Cosmetic bags
sold erapty; Dog clothing; Dog leashes; Handbags;
Emitation leather key chains; Key cases; Key wallets;
Leather key cases; Leather key chains; Luggage;
Luggage tags; Umbrellas; Wallets; Wristlet bags) (TL
21: Bakeware: Baskets of wicker; Bath brushes; Bath
sponges; Beverage glassware; Bird feeders; Bird
houses; Bowls; Bread boxes; Brooms; Candle holders;
Candle snuffers; Candlesticks; Carafes; Ceramic
figurines; Cleaning sponges; Coasters, not of paper and
other than table linen; Containers for household use;
Cosmetic brushes; Decanters; Decorative plates;
Dinnerware; Disponsers

CONTINUED BELOW:
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for facial tissues; Dispensers for Hauld soap;
Prigpensers for paper towels; Disposable dinnerware,
namely, plates and servingwars; Dust pans; Facial
sponges for applying make-up; Feather dusters; Flower
baskets; Flower pots; Gardening gloves; Glass jars;
Hair brushes; Hair combs; Laundry baskets; Napkin
rings: Ovenware; Pet brushes; Pet foeding dishes; Pet
freat jars; Pienio baskets sold empty; Plastic water
bottles sold empty; Salt and pepper mills; Salt and
pepper shakers; Servingware for serving food and
drinks; Stained glass; Vases; Ch 22: Laundry bags;
Multi-purpose cloth bags; Shoe bags for storage; CL
34 Bath gloves; Bath linen; Bath fowels; Beach
towels; Bed blankets; Bed linen; Bed pads; Bed
spreads; Bed throws; Comforters; Coverlets; Curtains;
Handkerchiefs; Kitchen Hnens; Kitchen towels; Shower
curtain liners; Shower curtaing; Table linen; Table
pads; Textile wall hangings; Vioyl place mats; CL 26
Artificial Hower arrangements in containers; Artificial
fruil; Artificial plants; Artificial toplaries; Artificial
wreaths; Bows for wrapping, Decorative ribbons{CL
27: Avea rugs; Bath mats; Door mats; Non-textile wall
hangings; Pet feeding mats; Walleoverings; CL 28:
Action figures aud accessories thevefor; Bathiub toys;
Battery operated action toys; Bendable toys; Board
games; Bubble making wand and solution sets; Card
games; Children’s multiple activity toys; Christmas
stockings; Christmas tree omaments aud decorations;
Christmas tree skivts; Crib toys; Dolls and accessories
therefor; Blectrondc learning tovs; Mechanical toys; Pet
toys; Puzzles; Stuffed and plush toys; Toy animals and
aceessories therefor; Toy bakeware and cookware; Toy
building blocks; €L 358: Retail store services featuring
books, music, handbags, jewelry, food, beverages,
dining and kitchen utensils and linens, bakeware,
cookware, furniture, bath and bedding linens,
pardening tools, candles, evewsar, clocks, luggage,
paper goods, artwork, toys, exercise squipm ent, :
electronics, and appliances; none of the aforementioned
goods being related to archifecture and design; CL 41
Conducting workshops and seminars in the fields of
nutrition, fitness, sexuality, psvehological self
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and asirolopy, fashion, music and reviews
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and recommendations for books; Providing a website
featuring blogs and non-downloadable publications in
the natore of articles in the feld{s) of nutrition, fithess,
sexuality, psychological selfiimprovement, personality
identification and matehing, personal relationships and
dating, spirituality, horoscopes and astrology, fashios,
music, and reviews and recommendations for books;
CL 48: Persopal lifestyle consulting services)
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Cls. 3, 28 (CL 3: Baby Bubble Bath; Baby hair
conditioner; Baby lotion; Baby oils; Baby powders;
Baby shampoo; Baby wipes; Bar soap; Body lotions;
Body scruby; Body sprays; Breath freshener; Cosmetic
pads; Cosmetic pencils; Cosmetics; Deodorants and
antiperspirants for personal use; Facial cleansers;
Facial scrubs; Fragrances and perfumery; Hair cleaning
preparations; Hair coloring preparations; Hair
conditioners; Hair stvling preparations; Household
cloaning preparations; Mouth washes; Nail care
mreparations; Nail polish; Nail polish base coat; Nail
polish removers; Nail polish top coat; Nail
strengtheners; Non-medicated bath preparations; Non-
medicated daper rash ointments and lotions; Non-
medicated skin care preparations; Non-medicated sun
care proparations; Scented room sprays; Shaving
preparations; Tooth cleaning preparations; Tooth
whitening preparations; O 28: Action figures and
aceessories thevefor; Baby multiple activity tovs; Balls
for sports; Bath toys; Battery operated action toys; ;
Bendable toys; Board games; Bubble making wand and |
solution sets; Cand games; Children's multiple activity |
taye; Christmas stockings; Christmas tree ornaments
and decorations; Christmas tree skirts; Crib toys; Dolls
and accessories therefor; Bleotronic learning toys;
Mechanical toys; Pet toys; Puzzles; Ride-on toys and
accessories therefor; Stuffed and plush toys; Toy
animals and accessories therefor; Toy bakeware and
cookware; Toy butlding blocks; Toy figures
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T52 Cle, 35, 38, 41, 42, 44, 45 (CL 35: On-line retail store
R3/668997 | services featuring downloadable pre-recorded music

o aud video, books, apparel, shoes, handbags, jewelry,
TRW food, beverages, dining and kitchen viensils and linens,

bakeware, cookware, furniture, bath and bedding
linens, gardening tools, candies, evewear, clocks,
luggage, paper goods, artwork, toys, exercise
equipment, electronics, and appliances; Retail store
services featuring books, music, apparel, shoes,
handbags, jewslry, food, beverages, dining and kitchen
wensils and Hoens, bakeware, cookware, furniture, bath
and bedding Hnens, gardening tools, candles, eyewear,
clocks, luggage, paper goods, artwork, toys, exercise
equipment, electronios, and appliances; Providing a
website featuring an on-line trading marketplace for
trading and exchanging apparel, footwear, books, and
other general merchandise with other member users;
Compiling of information into computer databases;
Marketing, advertising and promotion services,
namely, providing advertising space on-Hne, providing
tools for interactive marketing, and providing tools for
advertisers io provide customized content io
consumers; Market research and business marketing
information services, namely, facilitating sharing of
relevant information of brands, media and on-line
content; Advertising services, namely, promoting the
goods and sevvices of others via computer and
communication networks by compiling information
into computier databases and allowing consumers to
share information about the goods and services of
others; CL 38: Telecommunication services, namely,
providing on-line and telecommunication facilities for
real-thne interaction between and among users of
computers, mobile and handbeld computers, and wired
and wireless communication devices; Enabling
individuals to send and receive messages via email,
instant messaging or a websiie in the field of general
interest; Providing on-line chat rooms and electronic
bulletin boards for ransmission of messages among
users in the field of general interest; Providing an on-
line community foram for users to share information,
photos, sudico and video content about themselves, thely
likes and dislikes and daily activities, {o get feedback
from their peers, to form virtual communities, and to
engage in social networking)

CONTINUED BELOW:
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CONTINUED FROM ABOVE

{CL 4%: Providing 2 website featuring blogs and non-
downloadable publications in the nature of articles in
the fields of nutrition, finess, sexuality, psvehological
setf-improvement, personality identification and
matching, personal relationships and dating,
spivituality, horoscopes and astrology, fashion, and
reviews and recommendations for music and books;
Conducting workshops and seminars in the fields of
nuirition, fitness, sexuality, psychological selfs
aprovement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, and reviews and
recommendations for music and books; Personal fitness
training services and consultancy; Tl 42: Computer
services, namely, creating on-line virtual communitiss
for users to organize groups and events, participate in
dizcussions, and engage in social networking;
Computer services, namely, hosting on-line facilities to
emable or facilitate the uploading, downloading,
streaming, posting, displaving, blogging, nking,
sharing or otherwise providing electronic media or
information over communication networks; Providing
an on-line network service that ensbles users to transfer
personal identity data to and shave personal identity
data with and among multiple websites; Providing a
website featuring technology that enables on-line users
o create personal profiles featuring soctal networking
information and {0 irancefer and share such information
among multiple websites; Computor services, namely,
creating indexss of information, sites and other
resources available on computer networks; Providing
temporary use of non-downloadable software
applications for social networking, creating a virtnal
community, and transinission of andio, video,
photographic tmages, text, graphics and data;
Computer services in the nature of customized web
pages featwing vser-defined or specified information,
personal profiles, sudio, video, photographic fmages,
text, graphics and enabling users to upload and share
video, photos, toxt, graphics and data; Creating and
maintaining blogs for others)

CONTINUED BELOW:
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115~ CONTINUED FROM ABOVE

118 {CL 44: Consulting services in the fields of health and
e O nutrition; Providing g website featuring information
N about health, wellness and nutrition; €l 48 Personal

ifestyle consulting services; Personal lifestyle
consulting services in the nature of reconmending
books and music to consumers according to their
lifestyle and personality; Computer dating sevvices;
Consuliing in the Seld of personal relationships;
Matchmaking services; Personal Hfestyle consulting
services in the Selds of spirituality, personality
identification and matching, horoscopes and astrology;
Fashion consulting services; On-line social networking
SErVIcEs)
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8012 Cls. 35, 38, 41, 42, 44, 45 (CL 38: On-line retail store
B3/69003 | services featuring downloadable pre-recorded music
\\\\\\ and video, books, apparel, shoes, handbags, jewelry,
its SN food, beverages, dining and kitchen utensils and linens,

bakeware, cookware, furntture, bath and bedding
linens, gardening tools, candles, evewear, clocks,
lnggage, paper poods, artwork, toys, exercise
eguipment, electronics, and appliances; Retail store
services featuring books, music, apparel, shoes,
handbags, jewelry, food, beverages, dining and kitchen
uiensils and linens, bakeware, cookware, farniture, bath
and bedding linens, gardening tools, candles, evewsar,
clocks, luggage, paper goods, artwork, toys, sxercise
equipment, electronios, and appliances; Providing a
website featuring an on-Hoe trading markeiplace for
trading and exchanging apparel, footwear, books, and
other general merchandise with other member users;
Compiling of information info computer databases;
Marketing, sdvertising and promotion services,
namely, providing advertising space on-line, providing
tools for interactive marketing, and providing tools for
advertisers to provide customized content to
consumers; Market ressarch and business marketing
information services, namely, facilitating sharing of
refevant information of brands, media and on-line
content; Advertising services, namely, promoting the
goods and services of others via computer and
communication networks by compiling information
inte computer databases and allowing consumers to
share information ghout the goods and services of
others; CL 38: Telecommunication services, namely,
woviding on-line and telecommunication facilities for
real-time interaction between and among users of
computers, mobile and handheld computers, and wired
and wireless comrounication devices; Enabling
individuals to send and receive messages via email,
instant pressaging or 8 webhsiie in the field of general
interest; Providing on-line chat rooms and electronic
bulletin boards for transmission of messages among
users in the field of general interest; Providing an on-
line community forum for users to share information,
photes, audio and video content about themselves, their
likes and dislikes and daily activities, to get feedback
from thelr peers, to form virtual communities, and to
engage in social networking)

CONTINUED BELOW:
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CONTINUED FROM ABOVE

{CL 4% Providing a website featuring blogs and non-
downloadable publications in the nature of articles in
the fields of nutrition, fitness, sexuality, psychological
seif-improvement, personality identification and
matching, personal relationships and dating,
spirituality, horoscopes and astrology, fashion, and
reviews and recommendations for music and books;
Conducting workshops and seminars in the fields of
nufrition, fitness, sexuality, peychological self
improvement, personahity identification and matching,
personal rolationships and dating, spirituality,
horoscopes and astrology, fashion, and reviews and
recommendations for music and books; Personal fithess
training services and consultancy; Cl 42: Computer
services, namely, creating on-lne virtual communities
for users o organize groups and events, participate in
discussions, and engage in social networking;
Computer services, namely, hosting on-line facilities fo
enable or facilitate the uploading, downloading,
streaming, posting, displaying, blogging, lnking,
sharing or otherwise providing electronic media or
information over communication networks; Providing
an on-line network service that engbles users to transfer
personal identity data to and share personal identity
datz with and among mmitiple websites; Providing a
website featuring technology that enables on-line users
{0 create personal profiles featuring social networking
information and o transfer and share such information
among multiple websites; Computer services, namely,
creating wdexes of information, sites and other
resources available on computer networks; Providing
temporary wse of non-downloadable software
applications for social networking, creating @ virtoal
commuumnity, and transmission of andio, video,
pholographic images, text, graphics and data;
Computer services in the nature of customized web
pages featuring user-defined or specified information,
personal profiles, sudio, vides, photographic images,
text, graphics and enabling users to upload and shave
video, photos, texi, graphics and data; Creating and
matnizining blogs for others)

CONTINUED BELOW:
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1is- CONTINUED FROM ABOVE

118 {CL 44: Consulting services in the fields of health and
s \\\\\\\\\ nutrition; Providing a webstie featuring information
AW about health, wellness and nutrition; €L 48: Personal

lifestyle consulting services; Personal lifestyle
consulting services in the natwre of recommending
books and music to consumers aceording to their
tifestyle and personality; Computer dating services;
Consulting in the feld of personal relationships;
Matchinaking services; Personal lifestvle consulting
services in the fields of spiriiuality, personality
wentification and maiching, horoscopes and astrology;
Fashion consulting services; On-line social networking
sgrvices)
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18- TRE2 Cla, 35, 38,41, 42, 44, 45 (TL 38: On-line retail store

108 353‘;{559{31 (i | services featuring downloadable pre-recorded music
ALY and video, books, apparel, shoes, handbags, jewelry,
N ; ) . . . " .\
AW food, beverages, dining and kitchen utensils and linens,

bakeware, cooloware, furniture, bath and bedding
linens, pardening tools, candles, eyewear, clocks,
tuggage, paper goods, artwork, toys, exercise
equipment, electronics, and appHances; Retail store
services featuring books, musie, apparel, shoes,
handbags, jewelry, food, beverages, dining and kitchen
utensils and linens, bakeware, cookware, furniture, bath
and bedding linens, gavdening tools, candles, evewear,
clocks, luggage, paper goods, avtwork, toys, exercise
equipment, electronics, and appliances; Providing a
website featuring sn on-line trading marketplace for
trading and exchanging apparel, footwear, books, and
other general merchandise with other member users;
Compiting of information into computer databases;
Marketing, advertising and promotion services,
namely, providing advertising space on-line, providing
tools for inferactive marketing, and providing tools for
advertizers to provide customized content to
consumers; Market research and business marketing
information services, namely, facilitating sharing of
relevant information of brands, media and on-line
content; Advertising services, namely, promoting the
goods and services of others via computer and
communication networks by compiling mformation
into computer databases and allowing consumers to
share information abowt the goods and services of
others; CL 38: Telocommunication services, namely,
providing on-line and telecommunication facilities for
real-time interaction between and among users of
computers, mobile and handheld computers, and wived
amnd wireless communication devices; Enabling
individuals to send and recelve messages via email,
instant messaging or a website in the field of geneval
interest; Providing on-line chat rooms and electronic
bulletin boards for transmission of messages among
asers in the field of gonoral interest; Providing an on-
line comumunity fornm for users 1o share information,
photos, audio and video content about themselves, their
likes and dislikes and daily activities, to get feedback
from their peers, to form virtual communities, and to
engage b social networking)

CONTINUED BELOW:
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{CL 41: Providing a webstie featuring blogs and non-
downleadable publications in the natore of articles in
the fields of nutrition, fitness, sexuality, psychological
self-improvement, porsonality identification and
matching, personal relationships and dating,
spirituality, horoscopes and astrology, fashion, and
reviews and recommendations for music and books;
Conducting workshops and seminars in the Helds of
nuirition, fitness, sexnality, psychological self-
tprovement, personality identification and matching,
personal relationships and dating, spivituality,
horoscopes and astrology, fashion, and reviews and
recommendations for music and books; Persongl finess
training services and consuliancy; CL 42: Computer
services, namely, creating on-line virtual communities
for users to organizs groups and events, participate in
discussions, and engage in social networking;
Computer services, namely, hosting on-Hae facilities to
enable or facilifate the uploading, downloading,
streaming, posting, displaying, blogging, linking,
sharing or otherwise providing electronic media or
information over communication networks; Providing
an on-line network service that cnables users to transfer
personal identity data to and share porsonal identily
data with and among maltiple websites; Providing a
website featuring technology that enables on-line users
to create personal profiles featuring socisl networking
information and fo transfer and share such information
among multiple websites; Computer services, namely,
creating indexes of information, sites and other
resources available on computer networks; Providing
temporary use of non-downloadable sofiware
apphications for social networking, creating a virtual
comanunity, and transmission of andio, video,
photographic images, text, graphics and data;
Computer services in the nature of customized web
pages featuring user-dofined or specified information,
personal profiles, audio, video, photographic images,
text, graphics and enabling users to upload and share
video, photos, toxt, graphics and data; Creating and

- maintaining blogs for others)

CONTINUED BELOW:
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CONTINUED FROM ABOVE

{CL 44: Consulting services in the Selds of health and
autrition; Providing a website featuring information
about health, wellness and nutrition; CL 45: Personal
lifestyle consulting services; Personal lifestyle
consaiting services in the nature of recommending
books and music to consumers according {o their
fifestyle and personality; Computer dating services;
Consulting in the field of porsonal relationships;
Matchmalang services; Personal Hfestvie consulting
services in the felds of spirituality, personality
identification and matching, horoscopes and astrology;
Fashion consulting services; On-line social networking
services)

11561

TypeMe

BRI
$5/488489

Cls. 4, 16, 25, 35, 41, 45 (CL 4: Candle-making kits;
Candles; Fire Hghters; Patio torches; CL 18: Magazines
in the field of nutrition, fitness, sexuality,
psychological self-improvement, personality
identification and matching, personal relationships and
dating, spirttuality, horoscopes and astrology, fashion,
music, and reviews and recommendations for books;
Sertes of non-fiction books in the field of nutrition,
fitness, sexuality, psychological selfimprovement,
personality identification and matching, personal
relationships and dating, spirituality, horoscopes and
astrology, fashion, music, and reviews and
recommendations for books; CL 38: Beach footwear;
Beachwear; Coats; Dresses; Footwear; Gloves; Head
wear, Hoslery; Jeans; Lingerie; Neckwear; Pgjamas;
Robes; Scarves; Shapewear, namely, body shapers,
hody suits, bras, and girdles; Shirts; Shoes; Shorts;
Slacks; Sleepwear; Slippers; Socks; Sweat pants; Sweat
shirts; Sweaters; Swimwear; T-shirts; Undergarments;
Women's athletic tops with built-in brag; CL 38: Retail
departiment stors services; Retail store services
featuring books, music, appare], shoes, handbags,
jewelry, food, beverages, dining and kitchen utensils
and linens, bakeware, cookware, furniture, bath and
bedding Hnens, gardening tools, candles, evewear,
clocks, luggage, paper goods, artwork, tovs, exercise
eguipment, electronics, and appliances; Retail vaviety
stores; €L 41: Conducting workshops and seminars in
the fields of nutrition, fitness, sexuality, peychological
self-improvement, personality identification and
matching, personal relationships and dating,
CONTINUED BELOW:
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CONTINUED FROM ABOVE:

spirttuality, horoscopes and astrology, fashion, music
and reviews and reconumendations for books;
Providing a website foaturing blogs and non~
downloadable publications in the nature of ariicles in
the field(s) of nuirition, fitness, sexuality,
psychological self-improvement, personality
identification and matching, personal relationships and
dating, spiritnality, horoscopes and astrology, fashion,
music, and reviews and recommendations for books;
UL 48: Personal lifestyle consuliing services)
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115~ N 74512 Cls. 35, 38, 41, 42, 44, 45 {CL 3%: On-line vetail store
116 \\\\\\\\\\\ R3/668G07 | services featuring downloadable pre-recorded music

3 Ry
\\\\\\\\\\* ‘ and video, books, apparel, shoes, handbags, jewelry,

5 food, beverages, dining and kitchen utensils and linens,
bakeware, cookware, furniture, bath and bedding
linens, gardening tools, candles, evewear, clocks,
tupgage, paper goods, atwork, toys, exercise
equipment, eloctronics, and appHances; Retail store
services featuring books, music, appavel, shoes,
handbags, jewelry, food, beverages, dining and kitchen
nlensils and linens, bakeware, cookwars, firniture, bath
and bedding linens, gardening tools, candles, evewear,
clocks, luggage, paper goods, artwork, toys, exercise
equipment, electronics, and applances; Providing a
website featuring an on-line frading marketplace for
trading and exchanging apparel, footwear, books, and
other general merchandise with other mermnber users;
Compiling of information into computer databases;
Marketing, advertising and promotion services,
namely, providing sdvertising space on-line, providing
tools for interactive marketing, and providing tools for
advertisers to provide customized conlent to
conswners; Market research and business marketing
information services, namely, facilitating sharing of
relevant information of brands, media and on-line
content; Advertising services, namely, promoting the
goods and services of others vis computer and
communication networks by compiling fnformation
inte compatter databases and allowing consumers {o
share mnformation gbout the goods and services of
others; CL 38: Teleconumunication services, namely,
providing on-Hue and telecommunication facilities for
real-time fnteraction between and among users of
computers, mobile and handheld computers, and wired
and wireless commundeation devices; Enabling
individuals to send and receive messages via email,
instant messaging or a websiie in the field of general
mierest; Providing on-line chat rooms and glectronic
bultetin boards for transmission of messages among
users in the field of goneral interest; Providing an on-
tine community forum for users to share information,
photos, audio and video content about themselves, thelr
likes and dislikes and daily activities, to get feedback
from their peers, to form virtual communities, and to
gngape n scecial networking)

CONTINUED BELOW:
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CONTINUED FROM ABOVE

{CL 41 Providing a website featuring blogs and non-
downloadable publications in the nature of articles in
the fields of nutrition, fitness, sexuality, psychological
self-improvement, personality identification and
matching, personal relationships and dating,
spirituality, horoscopes and astrology, fashion, and
reviews and recommendations for music and books;
Conducting workshops and seminars in the elds of
nutrition, fitness, sexuality, psychological self-
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, and reviews and
recommendations for music and books; Personal fitness
fraining services and consultaney; €L 42: Computer
services, namely, creating on-line virtual communities
for users 10 organize groups and events, participate in
discussions, and engage in social notworking;
Computer services, namely, hosting on-line facilities to
enable or facilitate the uploading, downloading,
streaming, posting, displaying, blogging, linking,
sharing or otherwise providing slectronic media or
nformation over communication networks; Providing
an on-tine network service that enables users to transfer
personal identity data to and share personal identity
data with and among mudtiple websites; Providing a
website featuring technology that enables on-lne users
to create personal profiles featuring social networking
information and o transfer and share such information
among multiple websites; Computer services, namely,
creating indexes of information, sites and other
resources available on computer networks; Providing
temporary ese of non-downloadable software
applications for social networking, creating a virtual
community, and {ransmission of audio, video,
photographic Images, text, graphics and data;
Computer servicss in the nature of customized web
pages featuring vser-defined or specified information,
personal profiles, andio, video, photographic images,
text, graphics and enablng users to upload and share
video, photos, text, graphics and data; Creating and
maintaining blogs for others)

CONTINUED BELOW
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i\\\§\\\\\§ {CL 0414: Cﬁiﬁ&ﬁ}%ﬁ?ﬁg seﬁfi0ﬁ§ i the ﬁ:ei@ Gg h@ﬁﬂﬁ; and
\\\\\\\\\\\\\ nutrition; Providing & website featuring information

about health, wellness and nutrition; €L 45: Personal
lifestyle consulting services; Personal lifestyle
consulting services in the nature of recommending
books and music to consumers according to their
lifestyle and personality; Computer dating services:
Consulting in the field of personal relationships;
Matchmaking services; Personal Hfestyle consuliing
services in the fields of spirituality, personality
identification and matching, horoscopes and astrology,
Fashion consuliing services; On-line social networking
SETVICES)
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